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Foreword
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Starting Your First Podcast

Podcasts have been gaining a lot of traction over recent years. According to Edison Research, the 
number of podcast listeners doubled in the last decade. Nowadays, there are over 144 million 
estimated active podcast listeners. Also, nearly a quarter of Americans listen to podcasts every week. 
These are some quite substantial numbers if we might say so ourselves.

Podcasts are not only widely popular but are also a low-competition niche compared to, for example, 
blogging. As of 2020, it is estimated that there are about 900,000 podcasts but over 600 million blogs. 
Talk about an insane difference! But what makes podcasts stick out compared to other types of online 
content? Why should you consider launching one as a business? What’s the best way to approach the 
process of starting a podcast?

This ebook is going to address all of these questions and more! Let’s dive into the magical world of 
spoken word and see how you can start your first podcast! Podcasts are not only widely popular but are 
also a low-competition niche compared to, for example, blogging. As of 2020, it is estimated that there 
are about 900,000 podcasts but over 600 million blogs. Talk about an insane difference!

But what makes podcasts stick out compared to other types of online content? Why should you 
consider launching one as a business? What’s the best way to approach the process of starting a 
podcast?

This ebook is going to address all of these questions and more! Let’s dive into the magical world of 
spoken word and see how you can start your first podcast!

https://www.brid.tv
https://www.edisonresearch.com/wp-content/uploads/2019/03/Infinite-Dial-2019-PDF-1.pdf
https://www.convinceandconvert.com/podcast-research/2019-podcast-statistics/
https://www.brid.tv
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It’s Podcast’s World; 
We Just Live in It
The majority of companies want to get into content 
creation. After all, that can be a lucrative idea that 
attracts new and retains existing customers. However, it 
is difficult to decide which content marketing type to 
invest in. That is where podcasts are a perfect choice!

If you’re worried that spoken word isn’t popular — don’t 
be. Quite the contrary — it’s at its peak, with more and 
more people tuning in each month to hear what their 
favorite hosts have to say.

But what makes podcasts so loved? If we were to ask, 
most people would tell you they listen to podcasts for 
the following reasons:

Mul�tasking:

they learn new things in their areas of interest.

Escapism:

Staying informed and educated:

quality podcasts provide entertainment value 
and make the daily grind more bearable.

listening to a podcast allows them to do 
something else as well.

But perhaps the most common reason is that podcasts are genuinely 
engaging and cap�va�ng.

When asked where they listen to 
podcasts, the responses were as 
following:

At home In the car On foot
82% 58% 41%

With this information in mind, it should be evident why podcasting is worth investing in. There is no 
need to continue missing out on such a potent marketing opportunity.

OK, let’s assume you’re convinced and want to start a podcast. Now we come to the real challenge — 
how do you do it? As with most things in life, the first step is careful planning!

Starting Your First Podcast

https://www.brid.tv/top-content-marketing-formats-to-use-in-2020/
https://discoverpods.com/podcast-statistics/
https://discoverpods.com/podcast-statistics/
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Planning Your First Podcast

1. Choose a Topic or Theme

But what now?

If you want to build anything, you first need a solid foundation. The same principle applies to podcasts! So 
before you even begin thinking about equipment, marketing, or anything else, you must first carefully plan 
your podcast. Here’s how to best approach this process!

First and foremost, you must come up with a topic for your show; how else is your audience going to 
know what you’re going to talk about? That’s right — they won’t. But how do you approach this process? 
Well, you can begin by asking yourself some of the following questions:

Now you take into consideration the following tips and eliminate all the topics that don’t fit the bill:

After answering these, you can start brainstorming ideas. Jot as 
many of them down as you can think of and then eliminate any that 
clash with your answers. Congratulations! You have now made your 
preliminary topic selection. 

One could say this rule is universal for all content creators, but it’s still worth mentioning. Most people who 
follow a single creator do so because they’re interested in the topic they cover, so being inconsistent can 
spell disaster for your growth potential.

Why do you want to start a podcast?

Who is your target audience?

Why should they listen to you?

Focus on a Single Niche 

Even when sticking to a specific niche, your topic can still be too broad. For example, instead of choosing to 
stick to sports themes in general, you’d likely be better off focusing on one or two different sports. Similarly, 
being way too specific can lead to your running out of topics to talk about, so keep that in mind as well.

Don’t Be Too Broad or Too Narrow 

We cannot emphasize enough the importance of planning. If you only have an idea for your next ten 
episodes or so, you’re likely to run out of things to cover sooner rather than later. So always make sure you 
plan at least a few dozen episodes; if nothing else, you’ll know that you’ll have plenty of topics to talk about.

Plan for the Future
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https://www.brid.tv/3-things-to-do-before-you-start-recording-your-first-podcast/
https://www.brid.tv
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This point is a common pitfall of many content creators in general, not just podcasters. If you don’t have a 
strong personal connection to what your show is about, your delivery will be off, your audience won’t be 
entertained, and your work will quickly become a chore, so you’ll grow to hate it. Podcasting is not worth 
it if it will make you miserable, so make sure your topic choice reflects your passions!

Be Passionate About It 

If you are just another of thousands of political podcasts, for example, you’re unlikely to gather a broad 
enough audience. That means you should research what topics have less coverage and consider taking 
those up. Aside from that, you should look into what your competition is doing and come up with ways to 
do it better.

Well done! Everything that remains on your little brainstorming sheet should now be a suitable choice for 
building your podcast around!

Do Competition Research

If you’ve ever heard the Latin proverb nomen est omen, you’re probably aware of the significance of 
names. And names have only become more vital in today’s world, primarily due to search engines. After 
all, if you’ve just started your podcasting journey, you’ll most likely be growing your audience by relying 
on people finding your show in searches. And that is where coming up with a compelling name for your 
podcast comes into play.

Essentially, there are three different types of names you can settle for:

Naming your podcast after yourself is something you can, but shouldn’t do. Namely, unless you already 
have a substantial audience as a brand or a public figure, it’s unlikely anyone will find your show. However, 
you can combine this method with the previous one — that will optimize your podcast for search engines 
while still having your name to it.

Your Own Name

2. Give Your Podcast a Compelling Name

Giving your show an appealing or funny name makes it more memorable, which is likely to improve your 
retention rates. However, such names often aren’t the most SEO-friendly, so it might be harder for your 
audience to find you organically.

A Witty Name

This type of name is loved by search engines, mostly because it reflects users’ search intent. These names 
might not be catchy, but they’re sure to lead some users to your show. That will prove especially useful if 
you include some keywords! However, don’t overstuff your title with them because that can have the 
opposite effect.

A Descriptive Name
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Aside from your podcast’s title, what you should also consider doing is making your name broader than 
your topic. Do you remember when we talked about choosing a theme for your show? Although it’s 
better to keep your topic pretty narrow, giving your podcast a title broader than your focus topic gives 
you more options. Namely, if you ever run out of good ideas, you can always branch out due to the leeway 
a broader topic provides you.

And last but not least, remember to write a catchy but optimized description! That is particularly 
important if you’re doing video podcasts on YouTube or some other video sharing platform. After all, 
having a detailed video description helps your search engine ranking.

What Else to Consider?

Choosing a Suitable Episode Format

This part might require even more consideration than when deciding on your topic since there are so 
many choices out there. Namely, you have to determine your episode format or style when doing this, as 
well as how frequently you’re going to submit your podcasts and how long they will be. Let’s start at the 
beginning and first take a look at your choices regarding episode formats.

There are many different podcast formats to choose from. However, there isn’t a single universally best 
format out there. So you should undoubtedly pick according to your delivery style, whether you are 
comfortable with it, and the overall goals of your show. 

There are three most common types of formats, and each comes with its own sets of benefits and flaws.

3. Pick the Best Format

This format is pretty straightforward — it’s just you and your microphone. That means you won’t have to 
rely on anyone else to shoot your episode, so you have the benefit of convenience. Also, these types of 
shows are the best opportunity for you to build a connection with your audience and demonstrate 
authority. However, sitting alone in your room and talking into a mic can get a little awkward, especially if 
you’re a beginner. But at the same time, the fact you can script the entire episode can be a relief for most 
newbies. Nonetheless, you’re bound to get used to it all quickly, so you should have no issues whatsoever.

There are three most common types of formats, and each comes with its own sets of benefits and flaws.

One-Man (Solo) Show

Starting Your First Podcast

Convenient (you aren’t reliant on other 
people to record).

Full control over the broadcast.

All earnings go to you alone.

Pros: Cons:

Most frightening format for beginners.

Can be challenging for newbies to adopt the mindset 
they’re talking to someone (their audience) if they have 
no one present in the room.

https://www.brid.tv
https://www.example.com
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These are usually scripted and focus on a par�cular theme for a full season.Non-scripted fic�on

The best way to practice if you’re new to podcasting is to have someone to guide you through an episode. 
So why not ask a friend or colleague to help out and hold a co-hosted show? That way, you’ll have some-
one to talk to, so you won’t have any potential issues with properly addressing your audience. Also, you 
won’t feel as lonely as if you were doing it all by yourself. And it’s no secret that most people enjoy these 
types of episodes, especially if the participants have excellent chemistry between them.

Dynamic Duo (Co-Hosted) Show

These types of episodes are a perfect opportunity to get to talk to some of your idols (if you can manage to 
get them on the show, that is). But even if you just decide to interview an industry professional, this format 
leaves a lot of room for maneuvering. On top of that, it also offers your audience an entirely different view 
of the matter. And you never know — you might even become friends with your interviewee! Isn’t that a 
fantastic way to build your business connections?

One-On-One (Interview) Show

Starting Your First Podcast

Aside from the three most popular formats we’ve mentioned, there are also many others to choose from. 
So if any of the following examples sound appealing to you, why not give them a shot?

Other, Less Common Formats

Focuses on the news industry.News recaps

These are reminiscent of radio dramasScripted fic�on

A fantas�c way to deal with 
pre-recording pressure.

Having someone to talk back to you 
makes your show more engaging.

Your recording �me is dependent on your co-hosts as well.

The ques�on of podcast ownership and division of earnings 
might come up.

You can lose out on a lot if your partner decides to quit the 
show down the road.

Pros: Cons:

You get an opportunity to talk to some 
of the people you admire the most.

An excellent way to increase your viewership 
since your interviewee is likely to bring their 
audience to your show as well.

Your audience gets an opportunity to hear an 
en�rely different perspec�ve on a given topic.

Interviewing someone is not as easy as it may sound 
— it’s a skill that has to be learned and honed.

You’ll need to put in a lot of effort to 
schedule interviews.

If something unexpected comes up and your 
interviewee cancels, you need to have a backup plan.

Pros: Cons:

https://www.brid.tv
https://www.brid.tv
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Consist of a regular host and some guest who discuss a par�cular topic.Roundtable

After you’ve picked your desired episode format, it’s time to determine how long you want your 
episodes to be.

This question is probably the most common one out there, but there is no universal answer. However, 
most professionals agree with one thing — there is no optimal podcast length. But how do you know what 
to aim for then?

It’s quite simple — make your episodes as long as necessary to meet your audiences’ needs. That means 
you must make sure not to go off-topic. In the same manner, don’t cut out valuable content if you pass 
your intended episode length! After all, there are podcasts out there as short as a few minutes, and then 
there are some that are hours long.

However, just because you can make your episodes longer doesn’t mean you should add filler content or 
ramble on endlessly. If that happens, edit those parts out! All in all, don’t beat yourself up about your 
episode length. Just focus on providing your listeners with the best content possible.

Determining an Appropriate Episode Length

Just like with the previous point, there is no correct answer to this question. However, there are some 
factors you should consider. Is podcasting your full-time job or merely a side-gig? If it’s the former, you 
should treat it as such and aim to publish episodes as often as possible. And if it’s the latter, it doesn’t 
matter how frequently you do it. All that does matter in both cases is that you are consistent with your 
uploading schedule.

According to some professionals, making an episode at least once a week could be considered the sweet 
spot for part-time podcasters (if they can manage it). Again, you don’t have to do it that often if you can’t 
handle it. Fewer releases of higher quality will always perform better than more but weaker episodes. But 
by uploading at least once a week, you get to connect to your listeners and create a personal habit, which 
can prove invaluable if you’re looking to make podcasting your full-time job eventually.

Now that you know how to plan your first podcast, let’s take a look at what you need for the next step — 
recording it.

Deciding How Often to Publish

Starting Your First Podcast

A crossover between a drama and a documentary
(educa�onal but in an entertaining and engaging manner).

Docu-Drama

Scripted shows whose primary purpose is teaching their audience.Educa�onal

The host leads the audience through several interviews, talks, or events to 
paint an objec�ve picture of a person, place, or event.

Documentary

https://www.brid.tv
https://www.brid.tv
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Dealing With the
Technical Side of Things
Now that you’ve got your podcast planned out, have named it successfully, and have a script ready, it’s 
time to sit in front of a microphone (or camera) and record your first episode! And don’t worry; although 
recording yourself for the first time might be a nerve-wracking experience, it’s only going to get better 
as you gradually turn into a seasoned podcaster. So get a grip on yourself, and let’s see what you have to 
do to prepare.

After taking a look at this list, you’re probably thinking: “So all I need is a microphone, right?” Well, that is 
true, but having all or most of these is incredibly helpful! And we’ll illustrate why once we get to each of 
these entries. 

1. Get the Necessary Podcasting Equipment

It’s a well-known fact that every business endeavor requires some investment. And when it comes to 
podcasting, that initial fee entails getting all the tech needed to get started. Here’s what you’ll need:

A MICROPHONE

A CAMERA
(situational)

HEADPHONES
(not mandatory, but invaluable for 
all professionals)

A POP FILTER
(if you’re planning to do a video podcast)

(not required, but makes 
your life easier)

MICROPHONE 
SUSPENSION BOOM 

Unless you think to record a podcast on an imaginary or (god forbid) your computer’s integrated 
microphone, you will first need to buy one. After all, considering starting a podcast without a quality 
mic would be like trying to open a bakery without an oven. 

However, when shopping for one, you must make sure it’s a high-quality product, and there’s a good 
reason for that! Your audience might be able to disregard some issues with your show, but there is one 
they would never be able to — poor audio quality. After all, people will come to your show to listen to 
you speak. And if they can barely make out a word you’re saying, how do you expect them to stay?

Don’t be frugal when choosing a microphone for your show — that’s the last product you want to be 
cutting costs on. And if you need help with selecting the best mic for a podcast, you’ll find plenty of 
product reviews online that can be a solid starting point!

Microphone

Tip: Consider ge�ng a USB microphone since they are much easier to maneuver around 
due to their lack of cables. 

Starting Your First Podcast

https://www.brid.tv/what-does-it-take-to-start-a-podcast-dealing-with-the-technical-side-of-things/
https://www.brid.tv
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Headphones particularly come in handy if you decide to go with a co-hosted podcast format. They will help 
you hear your co-host better and will serve as noise-cancellation devices. Aside from that, if you ever decide 
to hold interviews on your show, you might need an excellent pair of headphones if you can’t meet the 
interviewee in-person. In such cases, you will likely have to talk to them over voice-chat programs like Skype.

So, as you can see, a pair of headphones can come a long way when podcasting.

Headphones

This item should not come as a surprise. After all, who likes those annoying explosive sounds of p’s and b’s? 
That’s right — no one. And irritating your audience is the last thing you want, right? 

And don’t worry; you’ll be happy to hear that pop filters are pretty cheap, so definitely get one.

Good.

Pop Filter

You will only need this device if you’re planning to make a video podcast, but it’s nonetheless worth 
mentioning. After all, getting your show on video sharing platforms like YouTube or creating your website 
and uploading there is something you should consider. That way, you would increase your reach and draw 
more people to your show.

So if you were to do that, you wouldn’t want yourself looking like a blurred, pixelated mess, would you? 
Well, neither would your audience.

So for the sake of both your and your viewers’ sanity, buy an HD camera, such as Logitech C922x or 
Logitech BRIO 4K. These should be excellent choices to get you started.

Camera

Unless you want to work those arm muscles (you’re more likely to get cramps though), get yourself one 
of these bad boys. Not only is having a microphone boom a considerable quality of life improvement for 
almost negligible cost, but it will also help prevent any accidents (such as your mic moving too close or 
too far in the middle of the show). That will drastically enhance your sound quality, which is what you 
should be striving for!

Microphone Suspension Boom

This audio-editing application is entirely free and can meet the needs of most beginners. It has plenty of 
free tutorials online.

Audacity (PC/Mac)

2. Find Suitable Recording and Editing Software

Unlike with gear, you shouldn’t feel bad for cutting costs on editing and recording software. After all, you 
have to do that somewhere, right? Now, when it comes to the choices you have, there are many. Here are 
some solid ones to consider:

Starting Your First Podcast

https://www.youtube.com/
https://www.amazon.com/Logitech-C922x-Pro-Stream-Webcam/dp/B01LXCDPPK/ref=sr_1_1?dchild=1&keywords=Logitech+C922x&qid=1587458456&sr=8-1
https://www.amazon.com/Logitech-BRIO-Conferencing-Recording-Streaming/dp/B01N5UOYC4/ref=sr_1_1?dchild=1&keywords=Logitech+BRIO+4K&qid=1587458555&sr=8-1
https://www.audacityteam.org/
https://www.brid.tv
https://www.brid.tv


10

If you decide to shoot video podcasts, you will need to get yourself a video edi�ng so�ware. 
You can find some quality op�ons here, or, if you’re looking for a free version, here are some 
sugges�ons.

Adobe Audition is one of the best premium audio-editing softwares out there. Many audio professionals 
the world over use it (not just podcasters), and it offers many different features. This application might 
prove to provide much more than an average podcaster needs in terms of functionality, so it might not be 
worth it for the non-professionals out there. This software comes with a $20.99/month subscription fee.

Adobe Audition (PC/Mac)

Unfortunately, this app is not available for Android and Windows users, but it is also an excellent free 
audio-editing software. Some claim that this one has a more user-friendly interface than audacity, so if 
you’re a Mac user, you should try both of them and see which one suits you better.

GarageBand (iOS/Mac)

Unlike the other entries on this list, Alitu is a web-based audio-editing app, but it does come at 
$28/month. However, you have the option of taking a 7-day free trial. So give it a shot and see if you 
deem it worth the cost!

All in all, your choice of editing software will depend on your budget and needs. You can always pick one 
of the free options first and change to a premium one as you gain experience and your audience grows. 
Alternatively, if you want to invest in premium quality, Adobe Audition or Alitu would probably be the 
best choice. But in the end, all of these programs fulfill the same role — the primary differences are in the 
number of features and interfaces. So you can’t go wrong regardless of what you pick!

Alitu (Web-based) 

3. Take Care of Post-Production

Now that you’re all set with the gear and software you’ll need, it’s time to give you a few pointers regarding 
the post-production process.

First and foremost, let’s be real — your first capture is going to be bad. And that’s OK! That’s why this 
magical thing called editing exists. It is where you can take all of that filler, weak, or repetitive content and 
flush it down the toilet.

Don’t let yourself get discouraged by a fluke or two… or a few dozen. Podcasting, just like most things in 
life, is a skill that you have to hone. Your first few editing sessions might seem like hell, but soon enough, 
you’ll get much better at both podcasting and editing your work! After all, you know what they say — 
repetition is the mother of learning, so just be persistent.

But what if you mess up at the midpoint of the show? How do I fix that? Again, no big deal — edit it out; 
don’t start all over. And last but not least, after you wrap up your first editing session, don’t forget to pat 
yourself on the back. We know it’s hard; you deserve it.

Starting Your First Podcast

https://www.adobe.com/products/audition.html
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https://filmora.wondershare.com/video-editor/free-video-editing-software-windows.html
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Now, we’re not here just to give you a motivational speech; it’s time for some concrete advice. Here are a 
few things that should be a part of your editing process and that you should pay special attention to:

You can begin and end your episodes with a simple greeting or catchphrase, and there are some podcasts 
out there that don’t even do that but get straight to the conversation. But where’s the fun in that?

We’re not saying that just for the theatrics of it but because having professional intros and outros makes 
your show look more professional. If your goal is to make podcasting your full-time job, doing this will 
reflect well on your reputation and will signal your audience that you are dedicated to what you’re doing.

On top of that, having a unique and catchy intro and outro are more likely to stick in your viewers’ or 
listeners’ minds than anything you say on air. They can, in a way, become synonymous with your brand!

Intro and Outro

Having a unique, eye-catching artwork associated with your show’s name is something you should not 
disregard as irrelevant. After all, vision is our most dominant sense, so people are more likely to recall 
visual stimuli to all others.

Brands use logos for that very reason! And in the case of podcasts, your artwork is your logo. So make it 
represent your show as best as possible.

However, if you decide to make video podcasts, you will need thumbnails for each episode instead. These 
will increase the clickthrough rate for your videos by a large margin. Now, that does require a bit of extra 
work, but you’ll see the results in increased viewership quite quickly.

Podcast Artwork

When was the last time you saw a TV or online show without a theme song? That’s right — your podcast 
will need one too.  Do you remember the opening theme of the show you loved as a kid? You probably do. 
That is precisely why your podcast should have one as well. By picking a catchy theme song, it’ll be easy 
for you to stand out from the crowd.

However, you must be wary of copyright! So if you’re looking for an easy way to find some music for your 
podcast, here are a few sites we suggest you check out:

Theme Song

Audioblocks
($15/month subscrip�on)

Audio Jungle
($1 per track)

Incompetech 
(Free)

Remember that, especially when settling for free music, you could end up taking a song somebody else is 
already using. The only way to work around that would be to do thorough research and make sure no 
competitors are using the track you opted for or merely paying someone to compose a new, unique track 
for your show. The latter option, though, would entail some extra costs.

11

Starting Your First Podcast

https://www.audioblocks.com/
https://audiojungle.net/
https://incompetech.com/
https://www.brid.tv
https://www.brid.tv


12

4. Get Your Podcast on the Right Channels

This last step means that you should get your show out there! “But how can I do that?” you may wonder. 
It’s quite straightforward — find a directory or a podcast host and upload your show to it. Or, as we’d 
advise you, do so on as many outlets as you can! 

But first, you will need someone to host your podcast. That is something you’ll have to pay for, but it’s an 
essential investment. Here are our three suggestions for best hosts on the market currently:

After you’ve settled for one, you can proceed to look for outlets that can help you get your podcast to an 
audience! Here are a few ideas:

Cap�vate
($19/month)

Transistor
($19/month)

Buzzsprout
($12/month)

As you might imagine, if you opt to shoot a video podcast, this process will be different. Namely, instead of 
searching for a podcast hosting site, you’ll be looking for a video hosting platform. Depending on what 
kind of approach you want to take, some hosts will be more suitable for you than others.

For example, if you’re looking to get your podcast on a video sharing platform, your best bet by far would 
be YouTube. This platform has a massive potential audience for your content because it has over two 
billion users. That will be the easiest way to grow your viewership out there.

However, YouTube’s video monetization policy is a bit strict, so you might find some trouble putting ads 
on your videos. If that is a valid concern for you, starting a website and uploading your podcast there 
would likely be a better solution.

If you settle for that option, you will need to find an affordable video host that offers an easy embedding 
option. Our recommendations for six best free video hosting services will come in handy if you’re on a 
tight budget, so feel free to check them out. These kinds of free packages will likely prove sufficient at first. 
But once you get a substantial audience to your website, you’ll probably have to switch to a premium 
plan.

But if you wish to kill two birds with one stone, we at Brid.TV can provide you with a premium video 
hosting platform and video monetization solution at affordable prices. Feel free to give us a call with any 
questions or if you want us to help you get started.

Now let us proceed to give you some tips for creating a successful podcast!

Getting Your Video Podcast Out There
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Useful Tips for Creating
a Successful Podcast
Creating podcast episodes that are engaging and informative takes time and effort. But at the end of the 
day, it’s worth the investment. Your hard work will pay off if you produce a compelling podcast. And if you 
succeed at that, you’ll build a loyal fan base, which is a dream come true for every publisher and content 
creator.

What’s more, this audience will listen to your every show, leave positive reviews, and share your content 
on social media and other platforms. What more can you ask for in the publishing and marketing world, 
right? To help you make that dream a reality, let us give you some tips for creating and leading a 
successful podcast so that you too can rise to stardom!

If you play some of the best podcasts of today, you’ll notice that they have one thing in common: the hosts 
know what they’re talking about. You don’t need to be an expert to record a podcast, but you should 
choose a topic you like talking about. Nothing will attract your audience more than hearing passion in your 
voice.

So before doing anything, we have to re-emphasize the importance of figuring out which topics you can talk 
about for days on end. You probably even have several on your mind right now. Perhaps you’re interested in 
the early Hollywood years, movies, games, books, or something else. Whatever it is, find your passion. With 
the right topic, you can attract a like-minded audience that shares your passion. That will help you drive 
views!

So if you excel at any of these, your chances of success just grew immensely! Oh, and here’s an example of 
hosts who know what they’re talking about — check out Blank Check with Griffin & David. Listen and learn!

Chose a Topic You’re Passionate About

Comedy Education News

As we’ve already briefly mentioned, don’t let the most crucial aspect of your podcast slip your mind. We’re 
talking about content. Even in the podcast world, content is king. So you need to develop a content plan and 
come up with compelling topics. Ultimately, your topics, personality, conversation flow, and engagement will 
determine your success. No one wants to spend an hour or so listening to boring topics and disinterested 
hosts.

Plan Your Content
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Thus, when you start a podcast, keep a running list of topics and always research the current buzzwords.
As soon as an idea appears, write it down and use it for your next show. Some hosts get new ideas just by 
talking to other people. They’ll be having a casual chat and discussing world affairs when, voila, they hit on 
something relevant for their shows. 

You can even take your cue from prominent podcasts. Some of them break every episode into segments. 
That is understandable. After all, you can’t present every story in just one episode. So when you get that idea, 
see whether you can use it for several episodes. Then, plan each segment and focus on their timing and flow.

You have less than ten seconds to hook your video viewers. Believe it or not, similar rules apply to podcasts. 
The only difference is that you have at least two minutes to get your listeners’ attention. So if you want to 
create a successful podcast, your first few minutes need to be engaging.

The beginning of the episode also informs your audience what you’ll talk about, piquing their interest. Some 
hosts ruin the introduction by not saying anything useful to the listener. They just go on about the episode 
number or the weather, leaving people wondering why they tuned in to the podcast in the first place.

But how can you hook your audience then? Here are the top three ways to do that:

Whichever method you choose, 
it will encourage your audience 
to keep on listening.

Hook Them

Another excellent idea is to tell stories. Stories are probably one of the best ways to connect with your 
listeners. They prompt us to focus on and empathize with the storyteller. Researchers at Stanford revealed 
that people remember stories better than any other piece of information. When you tell a story, you take 
the listener on a journey with you and encourage them to visualize everything you’re saying. According to 
experts, you should use a standard three-act story arc in your podcast:

If you’re unsure how to fill these segments, you can ask yourself these questions:

Tell Stories

Tease with the best content

Tell a story

Ask a question

What struggles are present?

How should the characters overcome challenges?

What lessons will they learn?

Setup:
During the first act, you should establish a se�ng. Then, introduce the characters (of course, you can be that 
character) and build the world they live in.

The second act is when you raise the stakes. Here, you present the challenges and obstacles facing the 
characters. Usually, those characters reach a point where they a�empt to solve the problem but fail.

The final act of your story looks to resolve the plot. Its purpose is to provide closure. For a be�er experience, 
make sure to have a climax moment where tensions run high and then conclude your story.

Confronta�on:

Resolu�on:
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Every niche has experts who are frequent guests on podcasts. Including them in one of your episodes will 
establish your authority and indicate to your audience that they should listen. If you want to be engaging, it 
would be best to invite guests who have engaging stories to tell.

Of course, you should learn as much as you can about these experts before you start recording. That way, 
you can prepare questions and determine what your audience wants to learn from these professionals.

Invite Experts

Yeah, we know, this tip sounds like a cliché. But you wouldn’t believe how many people forget to relax and 
be themselves while hosting a podcast. They think that creating another persona will make their show 
enjoyable. Well, it won’t. People want to see the real thing — the real you, that is. Just take Joe Rogan and 
his eponymous podcast as an example. Rogan doesn’t try to play a character — he’s always, well, himself. 
That’s probably one of the reasons his podcast has been on the air for around a decade.

When you’re just starting, you might be tempted to exaggerate some part of your personality, thinking that 
people will react better to that. However, if you want to create an engaging podcast, it’s best to be yourself. 
That way, you’ll never be out of character or come off as inauthentic. Remember — listeners can always tell 
if you’re dishonest.

Be Yourself

At the center of a successful podcast is high-quality content. Once you hit content out of the park, you can 
think about other things like monetization. Without quality content, you can’t monetize effectively. There 
are numerous methods to monetize podcasts in today’s market. Perhaps the best solution is to host your 
podcast on an online video platform that offers monetization.

The best choice would be a feature-rich premium video hosting platform that doesn’t require any technical 
know-how. Just make sure it offers a variety of video monetization solutions! We can offer you such services 
if you’re interested in checking Brid.TV out.

Feel free to send any questions you may have our way!

Now you’re almost ready to launch your first podcast! But before you get out there, let us give you
one final piece of advice — watch how other pros do it and learn from them. That’s why we’ll give you our 
recommendations for ten excellent podcasts before we sign off. You’ll surely be able to learn a lot by 
watching these pros!

Monetize Your Podcast
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Ten Best Podcasts
to Listen to in 2020
Here is some learning material for all of you interested in learning from your competition. Note that these 
podcasts are only our recommendations, which doesn’t mean there aren’t many fantastic shows that we 
didn’t include here. Feel free to browse the web for more excellent podcasts if you wish even more 
material after checking out these ten! Let’s begin with some marketing-focused podcasts.

All seasoned marketers know it’s essential to prioritize learning and to evolve to thrive in the marketing world. 
Stagnation is a big no-no if you want to be successful. That is why many people around the world are looking 
for regular updates from the marketing world. And yes, many of them are turning toward podcasts.

If you see yourself as a marketing expert or at least someone people can learn from about marketing, these 
five marketing podcasts should provide ample inspiration.

Marketing

We’re starting our list with one of the best business podcasts you can listen to in 2020. The Mixergy Startup 
Stories is hosted by Andrew Warner, one of the pioneers of the online startup scene. Over the years, Warner 
has welcomed numerous business founders and thought leaders, providing useful advice to listeners.

Today, the podcast features over 1,800 interviews and tries to get down to the nitty-gritty of the modern 
business world. We have to say that the most endearing part of the Mixergy is the host himself. Warner isn’t 
scared to ask uncomfortable questions to help his listeners. Yes, he sheds light on his guests’ success, but he’s 
interested in something else as well — their failures.

By posing incisive questions, Warner receives street-smart tips founders and marketers need to build or 
improve their businesses. Although this podcast’s primary focus is starting a business, it also helps you find a 
vision that is “so big you can’t do it alone.”

If you’re an ambitious entrepreneur, you won’t receive better lessons than those in the Mixergy. So head on 
and play the interviews from founders of LinkedIn, Wikipedia, and more! You’ll see why we’ve added this 
podcast to our list.

Mixergy Startup Stories

Marketing Over Coffee is one of the most refreshing podcasts we’ve come across. Each week, hosts John J. 
Wall and Cristopher S. Penn sit down for a coffee to discuss what’s new in the marketing world. Both of them 
are experts in the field, and they share their wisdom with the listeners.

Unlike some other podcasts, Marketing Over Coffee is purposefully casual and conversational. The two hosts 
succeed at making you feel like you’re at a coffee shop with them, just casually exchanging opinions. We’d 
recommend this podcast to every aspiring marketing podcaster as it showcases an unusual take on the topics 
it covers.

Marketing Over Coffee
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In other words, Wall and Penn share tips on social networks, SEO, search marketing, email marketing, 
copywriting, and multivariate testing. Not only that, but they also take listeners’ questions! So if you want to 
learn a thing or two about these topics or hosting a marketing podcast, download or listen to this show 
online!

One of the best podcasts in 2020 is undoubtedly Marketing O’Clock. This weekly news podcast is 
perhaps one of the most entertaining ways to keep abreast of the latest digital marketing news and 
trends. Because of its incredible atmosphere and friendly tone, this podcast will soon become your 
favorite inspiration hub. We’re sure you’ll love the hosts Greg Finn, Christine Zirnheld, and Jess Budde as 
much as we do!

The hosts share a friendly banter during the episodes that brings you closer to them. But laughs aren’t 
the only thing you’ll get from Greg, Christine, and Jess. Namely, they are marketing practitioners, so you 
can expect practical insights into a variety of topics. This podcast covers the latest advancements in 
SEO, PPC, and social media marketing. But you can also expect to hear about successful strategies the 
hosts have used during their careers. Recently, Marketing O’Clock has even started featuring guests 
who talk about their journeys. This podcast is an inexhaustible spring of inspiration, so you’d be remiss 
not to follow it!

Marketing O’Clock

All of you interested in social media don’t have to worry — we have something that will surely inspire you. 
Our next podcast suggestion is Social Media Marketing Podcast.

This podcast is hosted by Michael Stelzner, CEO of Social Media Examiner, and sometimes, other members 
of SME join in. As you can guess from its name, Social Media Marketing Podcast sheds light on social media 
marketing strategies and tactics. Stelzner invites guests who share their social media success stories. 
Every episode is packed with useful tips on Facebook ads, Instagram Stories, IGTV, and more. In addition to 
this, Stelzner asks his guests to share some anecdotes about social media, which makes this podcast that 
more appealing.

What’s more, you can find out how successful companies leverage social media and determine whether 
that fits your plan. Not only that, but you can also learn new strategies and tactics and discover how you 
can improve your social media results. You may gather a lot of podcast tips and useful marketing knowl-
edge from this gem!

Social Media Marketing Podcast

Copyblogger FM undoubtedly deserves to be called one of the best podcasts of 2020. As you may know, 
Copyblogger has been at the forefront of web content for years now. However, the marketing company 
decided that taking the written content world by storm wasn’t enough — it wanted more. That is why 
Copyblogger launched a short-form broadcast that premiers weekly.

Copyblogger FM is perfect if you want to improve your content marketing and writing skills. On top of 
that, you’ll get an excellent insight into the podcasting world. This podcast is hosted by Sonia Simone, who 
is skilled at leading creating writing workshops.

Additionally, Simone discusses news and updates regarding content marketing, copywriting, email 
marketing, and more, with a team of rotating experts. If you’re looking to start a copywriting or content 
writing podcast, there is no better place to look for inspiration than Copyblogger FM.

Copyblogger FM
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Here’s a selection of some additional, genuinely fantastic podcasts you can draw inspiration from.

Other Genres

Podcasts about movies often shed light on stories that have been long forgotten but should still have a 
place in our hearts. Today, the gold standard is Karina Longworth’s You Must Remember This — a 
thoroughly researched podcast that delves deeper into early Hollywood history. YMRT will undoubtedly 
broaden your cinematic horizons and engage you every second of the way.

You Must Remember This is dedicated to exploring the secret stories of Hollywood’s early years. By 
listening to the podcast, you’ll be transported into the Golden Age and discover how the cinematic world 
came to be. YMRT is captivating, as it depicts the depravity, violence, and power that made Hollywood 
what it is today.

What’s more, Longworth’s podcast is a hypnotic time machine that has a cult following now. That is, in 
part, to Longworth’s storytelling and voice that seems to have been made for podcasting. We recommend 
that you start by listening to the episode on the Manson Family murders. That should be enough to 
persuade you to stay tuned!

You Must Remember This

You might know Joe Rogan from his early days as a UFC commentator. However, this flamboyant 
American has drawn attention as a podcast host as well. Since 2009, Rogan has been hosting the Joe 
Rogan Experience, entertaining his audience the world over. 

Every episode features a new guest who, together with Rogan, talks about the political and cultural 
aspects of our everyday lives. Sometimes, the conversations get serious, but Rogan always finds a way 
to make a funny remark. We recommend this podcast for when you want to escape the daily grind and 
have a long laugh listening to anecdotes.

Rogan recently revealed that he would host his podcast on Spotify from September 2020, transitioning 
from YouTube, which has been his home for years now.

The Joe Rogan Experience

No list of podcast recommendations would be complete without This American Life. Host Ira Glass 
focuses on first-person stories from around the USA. This podcast will make you feel a range of emotions. 
Sometimes you’ll laugh, at others, you’ll cry because of the sad endings to some of these stories.

Each show has a different theme, which Glass explores in several acts. The content itself varies from 
episode to episode. However, Glass tends to address current events, for instance, Hurricane Katrina. This 
American Life interviews witnesses and subjects who recount stories, transporting you to the event in 
question.

Lastly, this podcast is the first one to have won the Pulitzer Prize for Audio Reporting.

This American Life
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We have another podcast in store for movie buffs: Blank Check With Griffin & David. The two hosts, 
Griffin Newman and David Sims examine directors’ entire filmographies, and each episode is dedicated 
to a new film. They choose the directors who fit the category of “blank check” directors. In other words, 
directors who found massive success and were given “blank checks” to film whatever movie they 
wanted.

For us, the best part of this podcast is the relationship between Newman and Sims. They’re two friends 
who’ve decided to host a podcast together, so it quickly becomes evident how much they enjoy each 
other’s company. The genius of Blank Check is that it is both a bad movie podcast and a good movie 
podcast in one. Newman and Sims take equal pleasure in raving about good movies as they do in 
destroying bad ones. Each episode is two hours long.

Blank Check With Griffin & David

We dedicate the last podcast on our list of recommendations to the fans of horror stories. If you want to 
get scared to the bones, listen to Spooked. We can all agree that ghost stories have become a universal 
phenomenon. Spooked aims to capitalize on that in each episode.

The host, Glynn Washington, introduces one or two allegedly true paranormal tales. You’ll hear from a 
diverse roster of people on the show, all of who claim to have seen something paranormal. The podcast 
uses creepy scores that go well with the storyline to get you prepped for the show. Spooked proves that 
no matter what you believe or where you come from, sometimes, you too are afraid to turn off the lights.

There you have it! Now that you know how to plan out your podcast and get all the necessary equipment 
to start recording, if you stick to the tips we’ve provided, you’re bound to have a long and successful run! 

And don’t ever forget that planning is crucial to leading a podcast. So always think ahead and be ready 
for anything. If you ever run dry on ideas, keep in mind that watching your peers might spark your 
imagination. You can always come back to our list of recommended podcasts if you need a refresher 
course! One last piece of advice — don’t give up. Success doesn’t come overnight, so persistence is 
essential if you want to build a name for yourself in the podcasting world.

Now go out there and show the world what you’re made of!

Spooked 

Now Go Get Your
Show Out There!

Good luck!
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Start Your Video 
Podcast With Us:

20

Check Out Our Video 
Marketing Blog

About Brid.TV
Brid.TV is an online video platform and monetization solution that was founded in 2018. Ever since, 
we have been devoted to helping online publishers grow and monetize their video content. With our 
two offices in Los Angeles (US) and Belgrade (SER) and a team of about 30 employees, we’ve quickly 
made a name for ourselves in the online video industry.

Visit Our Website 
and Follow Us on 
Social Media
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