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How to Get Started With Live Streaming

Foreword
With the many recent technological developments, live streaming has become a booming industry in
past years. In fact, 47% of viewers watch more live streams than they did a year ago. That just goes to
show that this medium is the future of video marketing.
But why is that? Because live streaming is suitable for just about anything. Do you want to promote a
new product or service? Just go to your social media and start live streaming a short tutorial on them.
Do you want to build your brand’s credibility? Why not live stream an online webinar or an event? The
possibilities are endless!
But who are the people who watch live streams the most? If your brand’s target audience is millennials, you’re in luck! Data shows that 63% of people aged 18–34 watch live streams regularly. And that
doesn’t just happen on Twitch, where passionate gamers go to get their dose of video game content.
Quite the contrary — millennials visit every major social media platform and are met with a wide
variety of live content. From Facebook Live to Instagram Live, users now have an opportunity to engage
with each other in real time daily.
That is precisely why so many businesses have been turning toward live streaming as a means of
marketing themselves.
But how do you get started with live streaming? Let’s ﬁnd out!
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Begin Streaming Video
Content in 5 Easy Steps
Nowadays, setting up a live stream has become easier than ever, and anyone can do it! So whether you are
a business looking to make an announcement or interact with your audience or a normie in search of
something new and exciting to do in your pastime, streaming video is perfect for you. Let’s take a look at
the ﬁve steps you need to follow to have a successful ﬁrst stream:

Step 1. Get All the Necessary Equipment
Of course, the ﬁrst step is to get all the technical parts of the live streaming process out of the way.
Here’s what you’ll need:
STABLE INTERNET
CONNECTION

CAM STAND
(tripod, stabilizer)

VIDEO AND AUDIO
CAPTURE DEVICES
(camera and microphone)

VIDEO
ENCODER

Stable Internet
This point should be self-explanatory — if your internet connection is inconsistent, your stream might
unnecessarily lag, freeze, or even go ofﬂine. That will ruin your viewers’ experience and might deter
them from ever coming back to watch you again.

Quality Camera and Microphone
A craftsman is only as good as his tools, right? That’s not necessarily true, but it does make a huge
difference when it comes to live streaming. If you were a viewer and stumbled upon a 360p stream
where the streamer sounded like they were speaking from the bottom of a well, would you stick
around?
We thought so.
So you see, video production quality does matter! But what should you get then? Frankly, it all
depends on your needs. For example, if you want to stream some video games to a bunch of friends or
just wishes to try their hand at IRL streaming, a built-in webcam and a regular mic or a high-quality
smartphone will sufﬁce (these can record both audio and video). However, if you are a business whose
goal is (or should be) utmost professionalism, you should consider investing some money in more
high-end gear.
Our advice would be to get multiple cameras for different-angle shots and a professional streaming
microphone. You could even throw in a pop ﬁlter on top of it for even better sound quality!
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Camera Stand
Depending on where you stream from, you might need something to hold your camera. That is when
you’ll need to get a camera stand. You can ﬁnd a variety of different ones out there to ﬁt your needs. Here
are a few examples:
Tripod

This three-legged tall stand’s height can be adjusted to your liking.

Small Tripod

This thrthis stand is much smaller than a regular tripod, so you can easily hold it
and carry it around.ee-legged tall stand’s height can be adjusted to your liking.

Stabilizer

This device helps keep your smartphone still and allows you to adjust the
recording angle (by moving or rotating your phone).

Video Encoder
The last item you need is a video encoder. In essence, video encoding is translating your video signals into
digital formats. That is necessary because few devices come streaming-ready. Essentially, you have to adapt
your recorded material for live streaming.
Unfortunately, your choice of a video encoder might not be as straightforward as there are three different
types out there. Most mobile phones and tablets have encoding software included, which makes them an
all-in-one solution; however, their capabilities are limited, so we wouldn’t recommend using them. That’s
why we’ll focus on the two other types of encoding devices, as they are more suitable for professionals and
businesses.

Software Encoders
This type of encoder is essentially an application that utilizes your PC’s CPU abilities to encode the recorded
video into digital format. But do keep in mind that your PC must have a capture card for this type of
software to work.
There are plenty of both free and premium encoding software choices out there. Some of the best ones
we’d recommend are OBS Studio or Wirecast. Just remember that you’ll need a powerful PC to support
these since they will use up a lot of your CPU.

Hardware Encoders
The primary advantage of hardware encoders is that they are external devices entirely dedicated to
handling the encoding process. On top of that, you don’t need to have a capture card on your PC if you go
with this encoding option. However, you will need to connect these bad boys to your network to be able
to stream. You can easily do that via Ethernet or Wi-Fi.
Probably the best part about hardware encoders is that they don’t put a strain on your PC’s CPU. That’s
why they are often a better choice between the two.
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Step 2. Choose a Format
Now that you’re all set on the technical front, it’s time to do some brainstorming! What format do you want
your live stream to be? Are you a business-oriented streamer or an entertainment streamer? Regardless of
your answers, we’re here to give you a few suggestions!

Entertainment Streams
If your goal is to provide your viewers with entertainment, you’re most likely looking at video game live
streaming. This type of streaming is probably the most popular right now, especially with the rise of the
esports industry.
But if you can’t picture yourself playing one game day in, day out, perhaps variety streaming will be more
your cup of tea. As a variety streamer, you’d have a wide variety of activities you could do to keep your
audience engaged — from exercising on camera to merely chatting with your viewers, the options are
endless.
Finally, if you don’t mind sharing your personal life with internet strangers, you could give IRL streaming a
shot. It has been gaining a lot of traction in the streaming world nowadays, and it usually includes you
following your regular daily routine while recording yourself.

Business-Oriented Streams
Whether you are merely looking to boost your brand awareness, inform or update your customers, or plan to
have a live giveaway, there are plenty of different things you can focus your business-oriented stream
around. Here are just a few ideas:
Hold a live interview
excellent for engaging your audience

Unveil and demonstrate a new product
creates hype for your product’s release and is likely to increase conversions

Do a giveaway
perfect for boosting your social media engagement and interactions

Do a live Q&A
helps build consumer trust

Stream live events
useful for building brand awareness and increasing user engagement

Hold live HR/Ofﬁce tours
by giving your customers an inside look into your company,
you build consumer trust and raise brand awareness
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Step 3. Choose the Best Streaming Platform
Your platform of choice will mostly depend on your needs and type of streaming you’re planning to do.
Here are our four suggestions (in no particular order) for best video streaming platforms out there:

Social Media
All most popular social networks, such as Facebook and Twitter, now allow you to live stream to your
followers! That takes interacting with your audience to a whole new level, as well as that it will enable you to
promote your products easily. Not to mention that this form of live streaming can skyrocket your audience participation.
These live streaming platforms are best for businesses or inﬂuencers looking for ways to reach and interact
with their audiences, especially when live events are lacking. A fantastic example would be the current
global pandemic, for example, as Facebook live is seeing a considerable increase in usage right now.

Twitch.TV
Twitch is probably the most popular and used streaming platform in the world right now, with over 3.8
million unique broadcasters and 1.44 million monthly average of concurrent viewers, according to Business of Apps. Twitch primarily focuses on entertainment streaming, with video gaming being the most
widespread. So if you are a business looking for exposure, this platform might not be the best choice for
you. However, if you’ve always wanted to give video game streaming a shot, Twitch is probably the best
option.
Unfortunately, the downsides of this platform are that it might prove challenging for a newcomer to get
partnered on Twitch. That forces smaller streamers to look for alternative monetization methods.

YouTube
Although YouTube is most famous as the world’s best video sharing platform, it also supports live
streaming! The best advantage of streaming on YouTube Live is that it has a massive audience across
thousands of niches. In other words, the variety of content that you can ﬁnd there is immense. That is what
makes YouTube suitable for both entertainment and business-focused streams.
The downside of this platform, however, is its monetization scheme. Namely, their content regulations are
strict, their algorithm ﬂawed, and their appeal system slow. So you might ﬁnd your videos and streams
demonetized for no apparent reason and then have to wait for days for help.
Overall, if monetizing your content is not your priority, YouTube is an excellent choice! But if you’re
looking to create a reliable form of income from your live video content, you’d be better off looking for
some YouTube monetization alternatives.
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Brid.TV
In contrast to our previous entry, Brid.TV is ideal if you’re looking for a video platform with a straightforward and easy-to-grasp monetization solution. Not only do we make your monetization efforts seamless,
but our platform also allows for a smooth streaming experience. The most notable features we offer are:
DVR

(enables users to pause, play, and rewind at will)

Multiple video renditions

(allows users to view your stream in different quality renditions, including HD)

Mobile live streaming

(platform fully supports mobile streaming)

Know that our platform is available in multiple price plans, including a free one; however, live streaming is
only supported for premium users, which can be fully tailored to your business needs. So if you’re looking
for the best monetization solution for your brand, why not give us a try? All new users are given a 1-month
free trial with full access to all of our platform’s features.

Step 4. Create a Framework/Write a Script
Now that you’ve picked the streaming platform that best suits your needs, it’s time to start planning! But
what do we mean by that? Well, it means you can’t just wing it every time you stream — you must plan out
what you’re going to do. We know you can’t take everything into account, but it’s still better to at least
know in which direction you want to take your stream than not, right?
Now, that won’t apply to all types of streams. After all, for some entertainment streams, people actually
enjoy their spontaneity. However, if you are a business holding an interview or a Q&A session with someone, you must have a plan. Don’t let yourself go on a massive tangent and lose viewers because you were
too lazy to come up with a script!

Step 5. Promote, Promote, Promote
How do you expect viewers to ﬁnd you if they don’t know that you’re streaming? That’s why this step is one
of the most crucial ones!
So before you go live, head over to social media and announce the time, platform, and the topic of your
upcoming stream. Make sure to do that a day or two before the event too. After all, how many times were
you stood up just because you gave someone a last-minute notice? Yeah, see our point now? Here are
some additional ideas on how you can advertise your stream beforehand. Some of these are most suitable
for businesses, but even entertainment streamers might ﬁnd some quite handy!
Post teasers (images, videos)
Create a hashtag for your stream
Publish an article outlining your stream’s topic
Email blast your contacts to announce the stream
Offer a sign-up option for notiﬁcations of when you go live
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Embedding Your Live
Stream on Your Website
Now that you’ve prepared all the necessary equipment, chosen an appropriate streaming format, picked
the best video hosting and streaming platform, put together a script, and promoted your stream, you’re
almost set. The only thing that’s left for you to do is to embed your live stream on your website! But before
we get to the nitty-gritty, you should ﬁrst understand what it means to embed a video.

What Does Video Embedding Mean?
When you embed a video, you add a video player to your website by using an online video platform.
Many such platforms allow you to do that seamlessly, often by merely copy-pasting a link. Professional
video hosting platforms will most commonly provide you with the said link after a few simple conﬁguration
steps. The same thing applies to live streams. Overall, as long as your website is compatible with live
streaming, you will have no issues embedding your stream.

How Does It Work?
In essence, embedding works by pasting an embed code to your website. That’s the most straightforward
way to set up a live stream on your site. Most hosting platforms will generate a code in either JS or iFrame,
so your choice will depend entirely on the site you’re going to be uploading to.
All you’ll have to do is paste the code in the predetermined ﬁeld on your website building platform or an
appropriate place in its code.

Why Should I Even Bother With Embedding?
There are multiple reasons you should choose to embed the videos and live streams rather than upload
them directly to your site. Here are some of the most obvious ones:
1.

A dedicated video hosting website is better optimized to handle video content.

2.

You will get quicker buffering times and better video quality by using a dedicated video platform.

3.

You will dramatically shorten your site’s load times by reducing its web page size, thus improving
user experience and positively affecting your on-page SEO.

4.

Your videos will get more exposure and be available to a broader audience if they’re hosted on video
sharing platforms like YouTube.

Now that we’ve cleared that up, let’s learn how to embed your live stream on your website:
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How to Embed Live Streaming Videos
The best part about video embedding is that you require no coding knowledge to do it! As we’ve already
mentioned, there are two primary things you have to do to successfully embed a live stream on your website
— obtain an embed code and copy/paste it in an appropriate place.
Now, as there’s an abundance of website building tools and platforms out there, this process can vary.
However, it is always typically quite straightforward. That’s why we’re going to guide you through the process
of embedding videos and live streams on some of the most popular online website builders out there.

Yola

On this website building platform, embedding a live stream is incredibly straightforward. Just
grab you embed code and follow these steps:

1.

Go to the site builder, then navigate
to the “Widget” menu

2. Pick the

3.

“Popular” option.

Grab the “HTML code” widget and
drag it onto your page

4.

Paste your embed code
into the editor

SAVE YOUR CHANGES

Voila! You’ve successfully embedded your live stream. And if you’re having trouble making your stream
work, Yola’s customer support is well-known for its efﬁciency and availability, so don’t hesitate to reach out
to them if you need further assistance.

Wix

If you’ve ever watched a video on YouTube, you must have seen an ad for this website building platform!
With it being so popular, we’d be remiss not to provide a video embedding guide for it as well. Since this
platform nourishes a DIY approach to website building, there are but a few simple steps you have to take to
embed a live stream video:
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1.

5.

Open the Wix App Market by clicking on the
appropriate icon on the left side of the editor.
Choose “Settings” from the pop-up menu.

2. Search for

3.

“HTML embed”

Choose the
“Add to site” option

6. Select “HTML code” under the “Mode” section

7.

4.

Select the
HTML app

Paste your embed code in the
“HTML/Embed Code” ﬁeld

FINISH BY PRESSING “UPDATE”

Don’t forget to double-check your site’s preview to make sure everything’s in order.

WordPress

How could we not include one of the most famous content management systems out there! After all,
WordPress holds around 60% of the CMS market. As you could have probably guessed, WordPress also
offers a user-friendly embedding process. It goes as follows:

1.

4.

Open the post in which you wish to add
your video or stream

2. Navigate to the upper-right corner

3.

Drag and place the element where you
want your video to be

5. Press the three dots at the top of the element

6. Paste your embed code

of the screen and press the plus sign

box and choose “Edit as HTML”

Look for the option “Video” in the
opened menu

FINISH BY PRESSING “UPDATE”

That’s about it. Do know that WordPress also features tens of thousands of different plugins, some of which
may help streamline your video embedding process even more!

Google Sites

Last but not least, it’s time to guide you through the embedding process on Google’s site building tool.
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Google Sites might not be as popular or widely-used as some of the previous tools we’ve mentioned, but
it’s especially suitable when working on a website with your teammates. Here’s what you have to do to
embed live streaming videos using Google Sites:

1.

Navigate to where you want to
embed your stream

5.

Select “More Gadgets”

2. Press “Edit Page”

3.

Place your mouse where you wish
to place your video

6. Click on “Featured” and locate the

“Embed Gadget” option

7.

4.

Navigate to “Insert Menus”

After pressing the “Embed Gadget” option,
paste your embed code

FINISH AND SAVE CHANGES BY CLICKING “OK”

Now you’ve got your stream successfully embedded to your website!

Live Streaming With Brid.TV
If you haven’t yet decided which streaming solution to go with, we at Brid.TV can offer you a fully customizable white-label video hosting and streaming platform, including mobile streaming compatibility. And
even if you’re a business looking to monetize their streaming content, a part of our services also includes a
video content monetization solution. So let us quickly guide you through the process of generating an
embed code at Brid.TV.

Obtaining an Embed Code at Brid.TV
Here’s what you have to do:
1.

Log into your Brid.TV CMS and select your site.

2.

In the menu under “Livestream” on the left, press “Server Settings.”

3.

Select your server specs (low is recommended) and set after how long of an inactivity period you want your
live broadcast to auto-stop.

4.

Select the “Start” button and give the server some time to boot up (you’ll be able to stop it at any point).

5.

After that is ﬁnished, press the “Create Livestream” button on the main left-hand menu to launch a new stream.

6.

Enter the title and the description of your broadcast in the pop-up window that appears and click “Next.”

7.

Wait a few minutes for the server to create your stream, then jot down the RTMP Entry Point URL and Stream
Name that will appear on the screen (you can use them to set up your output settings in OBS or Wirecast).

8.

After clicking “Next,” the player will provide you with your embed code (just paste it in an appropriate
place on your website, and your live stream will be up!).

If you want a more in-depth guide on how to set up your Brid.TV stream, check out this link. Now that
you’ve learned how to embed your live stream on your site, let us give you a few useful tips for the road.

10

How to Get Started With Live Streaming

Live Streaming Tips and
Tricks to Help You Succeed
Before we start, we want to remind you that producing a quality live video takes patience and planning.
It’s not just a matter of recording yourself and saying whatever comes to mind — there are many moving
parts involved. If something goes wrong, your stream could go off the rails in just a few seconds.
Being a professional, you surely want to avoid this. Therefore, here’s a list of live streaming tips to help you
become successful in the industry:

Ethernet Connection
As we’ve already mentioned before, Improving your internet connection should be the ﬁrst step you take
before doing a live stream. So connect to a dedicated, hardwired connection to avoid any network issues.
Switching from Wi-Fi to a wired LAN can improve your connection speed and the quality of your live stream.
Aside from people who can interfere with your Wi-Fi connection, another potential problem could be your
computer or laptop periodically scanning for new networks, even though it is already connected to one.
As a result, you could experience dips in your connection. And we’re sure that is the last thing you want to
happen.
Of course, a wired LAN won’t necessarily make your internet faster. However, it will provide something
better — a consistent and reliable local connection. And when you have that, you won’t have to worry
about getting disconnected from the internet in the middle of your live stream.

Have the Right Equipment
We’ve already mentioned this point before, but it’s worth repeating! You don’t need a lot of fancy equipment to make a high-quality live stream, but it’s crucial to have some gear, including cameras, microphones, and encoders. But if you choose to record with your phone, experts say you should have a tripod.
Imagine how difﬁcult it would be to record a Facebook Live with your arm constantly holding your smartphone.
Also, contemplate your sound quality and how professional you want it to be. Of course, most cameras
come with microphones, but you can use body mics as well, especially if there’s a lot of noise in your
neighborhood.
Now that the essential equipment is out of the way, think about encoding software. This nifty system
converts the camera footage into a format supported by your streaming platform. Of course, the software
depends on your budget, but do research to ﬁnd the one that best suits your needs.
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Lastly, we encourage you to set up a professional backdrop. It can be something that boasts your company logo, for example. With a backdrop, you can brand your videos and add some visual consistency to them,
which is an excellent move if you plan on becoming a full-time live streamer.

Back Everything Up
You know what they say — better safe than sorry.
Most of us have experienced a system crash or hard drive failure, and we know how frustrating that can be.
Losing critical ﬁles is probably one of the worst things that can happen, especially if you worked hard on
them. So we suggest backing up your live streams to prevent that from happening.
Once you back them up, the system will create playlists that your viewers can access at any given time.
That is a fantastic way to increase your viewership because anyone can watch a broadcast they missed or
ﬁnd those videos you posted before they started tuning in.

Think Two Steps Ahead
Once again, you must plan your live stream like you would any other video content. Just think about some
of the popular talk shows out there. What would happen if the guests, lighting, and sets weren’t planned
for them? Well, chaos would ensue.
You should put the same thought into your live stream as you would into any other in-person event to
avoid this. Don’t forget to focus on your goals as you begin to make plans. Of course, when preparing for a
live video, it would be wise to strike a balance between thinking two steps ahead and improvising. Even
though 43% of viewers say that compelling content motivates them to watch live online videos, they also
want you to show your authentic personality. Here are some of the steps you should take at this stage:
Prepare a plan:

You must come up with some key messages or calls to action for your target
audience. With a plan, your live stream will end up organized and structured.

Think like your
viewers:

It’s inevitable that your audience will feel compelled to ask you some questions while
interacting with you. If you don’t want to be put on the spot, you can identify possible
questions and prepare answers in advance.

Rely on others:

Ask a friend or a fellow content creator to join your live stream. They can interact with
the viewers and read their messages. Alternatively, they can also moderate the chat.

At the end of the day, planning will help you keep your live video engaging and compelling.

Think About the Size of Your Audience
Yes, you should think about your viewers during the live stream, but we have something else in mind here.
Namely, our next tip is: think about your audience before going live. Some brands dive headﬁrst into live
broadcasting without anticipating the size of their audience, which you should avoid at all costs. There are
two vital questions to ask yourself here.
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1.

2.

How many people will tune in? If you decide to simulcast, i.e., live stream your content on
multiple platforms, you’ll probably gather a larger audience than you would by streaming on
only one website. In that case, you should estimate how many viewers might tune in. With this
ballpark number, you can plan how you’ll manage feedback and questions you might get
from viewers.
Is your video private or public? Naturally, a public live stream will attract more people than a
private one would. Ultimately, it’s up to you whether you want everyone to see your content or
just a selected group of people. If you opt for the latter, you might need a private video embed
on your website.

With a clear understanding of how many people will watch you, it will be easier to plan your live stream.
Let’s say that you’re conﬁdent that 20 people will watch you; then, you can organize a Q&A session with
them after your speech ends. That brings us to our next tip — interaction with your audience.

Interact With Your Viewers
We should make one thing clear — a live stream isn’t your typical YouTube video where your audience sits
tight, watches your content, and, if you’re lucky, likes it or leaves a comment. No — it’s an entirely different
thing. With live streams, your viewers want to interact with you and be a part of the discussion.
Therefore, your brand must provide them with something or rather some-one to interact with. You see,
better interaction equals higher retention time. So, if they feel valued, your viewers will stick around and
contribute to your stream.
They don’t want to listen to songs while waiting for your guest to arrive or for you to set up your camera.
Quite the contrary— they should be involved in what’s happening in front of them. After all, they’re
watching your live stream because of that intimate connection it provides. Thus, recip-rocate, talk with,
and acknowledge your loyal community.
Also, you can even call followers out by their name. Alternatively, you can ask them questions or respond to
any they may have. Another option is to see if they have any song requests and, if they do, to indulge them
by playing what they asked for.
As you can see, your possibilities are endless.

Practice Makes Perfect
This streaming tip is probably the most obvious of them all, but practice does make perfect. There’s a
reason we want to rehearse our dance moves or practice our best man or maid of honor speeches — we
don’t want to humiliate ourselves before a large crowd.
Of course, in the live streaming world, content creators like yourself rely on dry runs to avoid technical
missteps. Yes, improv can be hilarious and make you more likable, but people won’t be impressed if you’re
verbally unprepared.
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Promote Before Going Live
Last but not least, we should re-emphasize the importance of promoting your streams! Most of the
content you publish is promoted to reach a wider audience. However, you need to remember that live
videos are more like an in-person event than a blog post. You need to attract interest before going live if
you want to gain viewership. You can publish posts on your social media announcing the date and time
you’ll do a live show.
Additionally, if you have subscribers, you can even send them emails to get their attention. But don’t just
repeat that you’re going to stream — your audience will be aware of that after several posts or emails. You
should tell them something new of value while reminding them. For exam-ple, mention a tip you’ll share
or what topic you’ll be covering. If it’s something that hits close to home, they’ll go above and beyond to
watch your live stream.

Now It’s Your
Moment to Shine
There you have it — now you’re equipped with all the knowledge you need to start and promote a live
stream! At the end of the day, your biggest takeaway should be that planning can make or break a live
stream. If you don’t put much thought into what you’re doing, don’t expect outstand-ing results.
On the other hand, a pre-planned live video can propel you to stardom and increase your brand
awareness. So before getting all the necessary equipment, setting up your stream, embedding it on your
site, and promoting your show, pick a topic, contemplate how you’ll present it, and think of the ways you
can interact with your viewers during the stream. All that’s left to do now is get yourself out there and
conquer the live streaming world.

Good luck!
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About Brid.TV
Brid.TV is an online video platform and monetization solution that was founded in 2018. Ever since,
we have been devoted to helping online publishers grow and monetize their video content. With our
two ofﬁces in Los Angeles (US) and Belgrade (SER) and a team of about 30 employees, we’ve quickly
made a name for ourselves in the online video industry.

Start Live
Streaming With Us

Check Out Our Video
Marketing Blog

Visit Our Website
and Follow Us on
Social Media
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