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Many marketing professionals would say that video is the future of marketing. There are even
numbers that support that fact! 78% of people watch online videos every week, while 55% do that 
every day. These stats are only predicted to grow in the future. According to Cisco, 82% of all IP traffic 
will consist of videos by 2022! This data just proves that, albeit popular now, video is yet to reach its full 
potential.

It should come as no surprise that marketers are getting increasingly aware of the effectiveness of 
video advertising for their brand by now. That is why most businesses have been gradually shifting 
their gaze toward the online video market. There are even numbers that prove that — according to 
the latest research by Wyzowl, 85% of marketers make use of videos in their campaigns. And with the 
ever-so-steadily growing popularity of video content, more and more marketers will be jumping on 
board the bandwagon in the following years.

But how does one get started in such a promising market? It’s not easy, we’ll tell you that, but it’s also 
far from impossible. Don’t worry; we will teach you everything you need to know to make and your first 
video marketing strategy and launch it successfully.

In this ebook, you’ll learn everything you’ll need to construct a video marketing strategy from 
scratch, including planning, finding the appropriate video hosting service, getting all the necessary 
equipment to start recording, tips to help you boost your campaign, and a complete overview of how 
to keep track of your campaign’s progress. So let’s dive into the powerful world of video and teach you 
how to skyrocket your business high above your competition!

Foreword
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https://www.omnikick.com/40-video-marketing-statistics-mean-future-marketing/
https://www.omnikick.com/40-video-marketing-statistics-mean-future-marketing/
https://newsroom.cisco.com/press-release-content?type=webcontent&articleId=1955935
https://www.brid.tv/the-effectiveness-of-video-advertising-for-your-brand/
https://www.brid.tv/the-effectiveness-of-video-advertising-for-your-brand/
https://www.wyzowl.com/video-marketing-statistics-2020/


Since video is relatively new to the online marketing world, it’s only natural that many professionals are 
still strangers to creating a video marketing strategy. So let’s first cover the basics. The first step toward 
creating any successful marketing strategy is careful planning. After all, you can’t build a house before first 
setting down the foundations, right? Let’s begin with the seven steps you should follow to get started with 
your video marketing strategy.

Here are the steps you must follow whenever launching a new video marketing strategy if you want to 
succeed.

Setting off on a journey without a destination would be pointless. So first things first, you’ll have to ask 
yourself what you want to achieve with your campaign.

What you want to be doing in this step is deciding which part of the marketing funnel you’re going to 
target. “OK, but what do you mean by that?” you may ask. For those unfamiliar with the term
marketing funnel, here’s a quick rundown of what it entails.

A marketing funnel is a set of three stages on your customer’s decision-making journey:

7 Steps Toward a Successful Video Marketing Strategy

Write Down Your Campaign Goals

Everything You Need to 
Build a Successful Video 
Marketing Strategy
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After you have figured out what part of the marketing funnel you’ll target, it’s time to ask yourself what 
your target audience is going to be. You will need to consider the following questions:

These questions are an excellent starting point when brainstorming about your brand’s message. Overall, 
your message should include a particular emotion you want to associate with your brand. After all, 
numerous studies have proven that emotions influence consumer behavior, so that’s a tool you’d be 
remiss not to use. 

Just ensure you make your brand message consistent across the board. If you don’t, it might prove 
detrimental to your video marketing strategy.

Identify Your Target Audience

Before you begin making branded videos, you will first need to decide what kind of content you’re going 
to create. “But how hard can that be?” you may ask. Well, it’s much more challenging than you might 
think. After all, there are many different types of videos out there, and they all have their unique purposes. 
That’s why you’ll need to use all the information you’ve gathered until now to come to a decision. Here are 
just a few examples of different types of videos you might consider:

Figure Out What Types of Videos You’re Going to Make

As you can see, since these stages vary so dramatically, your approach to targeting them will too. That 
is why you must first establish which part of the funnel you’ll focus on before proceeding.

If you decide to tailor your campaign to the awareness stage, you will have to make videos that will 
attract new users and introduce your brand. If you choose to target the consideration stage, since the 
viewers will be looking for recommendations, reviews, and overall affordable solutions, you will have to 
tailor your content to build trust. Finally, if you settle to aim for the decision stage, you’ll need content 
with a clear call to action to convert your audience into paying customers.

What is my target customer’s persona?

What kind of content would appeal to that persona?

Which places or outlets does this persona frequent?
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Awareness 

Consideration 

The stage where the consumer realizes they have a particular problem.

The stage where the consumer brainstorms how to solve the said problem.

Decision The stage where the consumer finds or has almost found the solution to their problem.

Product videos

Commercials & Video ads

Explainer videos

Interviews

https://www.brid.tv/everything-you-need-to-know-about-the-importance-of-ctas-for-videos/
https://www.psychologytoday.com/us/blog/inside-the-consumer-mind/201302/how-emotions-influence-what-we-buy
https://www.brid.tv/video-content-types-to-drive-more-traffic-to-your-site/
https://www.brid.tv/explainer-video-the-marketing-tool-for-attracting-customers/


A budget is a cornerstone of every project, including marketing campaigns. However, with videos, it’s 
remarkably easy to get carried away and overspend. You have to keep so many things in mind — video 
production costs, video editing fees, actors’ compensations (if you’re using any), etc. 

Although, you don’t have to go all out and hire Liam Neeson or some other celebrity for your campaign. 
Instead, it’s often better to stay within a reasonable budget. But how do you know what a reasonable 
budget is? Well, that depends on multiple factors:

Set a Realistic Budget

If you’re aiming for the consideration stage, you might choose to make product videos, for example. 
Similarly, if your goal is the consumers’ decision stage, you will find commercials much more effective. 
Overall, consider what your audience wants and your goals when determining which type of video you’re 
going to opt for. 

It’s finally time to get your videos out there! At this stage, you have to figure out where and how you’re 
going to promote your content. The research you’ve done until now should help you decide, but here are a 
few concrete ideas:

Promote Your Videos 

If you are a small or medium business, you might not have a huge budget, to begin with. That is why you 
must handle it with care and not waste it all on a single campaign. If your target audience is younger 
generations, for example, you could probably pinch a few pennies on video production. Finally, making 
short videos for social media sites like Facebook or Snapchat will cost you far less than creating videos for 
your website or YouTube.

Overall, make sure to keep these and all the other factors we’ve mentioned so far in mind when forming 
your budget.

Just remember — you won’t get results overnight. So be patient and consistent with your promotions, and 
you’re bound to succeed.
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The size of your marketing budget.

Your target audience.

The platform you are making videos for.

Promote your content as a video ad.

Get your videos on social media.

Include your video in your next email newsletter.

Upload your content on your website’s landing page.

Reach out to some influencers in your niche.

https://www.brid.tv/the-effectiveness-of-video-advertising-for-your-brand/
https://www.brid.tv/social-media-video-marketing-what-to-focus-on-in-2020/


Now that you’ve learned the key points you have to remember when making your video marketing
strategy, the next thing on your to-do list should be finding a reliable video player and hosting service!

Track Your Videos’ Performance

If you thought you were done, you’re gravely mistaken. We cannot emphasize enough the importance of this 
final step. Many marketers believe they’re done after promoting their content and entirely disregard 
performance tracking. Well, let us ask you — how are you going to know if your campaign was successful or 
not if you don’t do this? That’s right — you won’t.

So don’t make the same mistake many marketers do and disregard data tracking. Here are some of the key 
performance indicators you should keep a close eye on:
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The number of unique and total views
how many unique people watched your video, and how many views there were

measure all the interactions your audience had with your video.

number of users who clicked the play button on your video.

how many people shared your content on social networks.

the number of videos viewed daily, weekly, monthly, etc.

what your users had to say about your video

Engagement rate

Play rate

Social shares

Content consumption

Feedback 
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When it comes to finding an adequate video player and hosting service for your business needs, you have 
many options. However, we’ve shortlisted a few of the best ones for different budgets and business needs. 
Here are our recommendations:

Finding a Reliable
Video Player and
Video Hosting Service

The easiest way for video marketers to get their videos on a WordPress website is by using a WordPress 
video player or plugin. However, there are a few crucial things to keep in mind if you decide to go for this 
option. So here is a quick FAQ section to clear things up before we get to our suggestions for the best 
WordPress video player plugins for you.

No, you should never host your videos on your WordPress site if you can avoid it.
We’ll touch upon the reasons in our answer to the next question

Is Self-Hosted Video Player for WordPress a Good Choice?

You should host videos, just like pictures and all other media files, off-site. There is a perfectly reasonable 
explanation for that.

Media files (videos in particular) are cumbersome, so if you upload them directly to your site, you will 
drastically increase your page size. But what does that mean? Well, your website will take significantly 
longer to load, of course! That will negatively impact you in several ways:

Where Should I Host My WordPress Videos?

WordPress Video Player

Let’s begin by taking a look at the WordPress video player option first!

For WordPress users

WordPress
Video Player

Low-budget option

Free Video
Hosting Service

Best solution

Premium Video
Marketing Platform 

FAQ About WordPress Video Players
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And did you know that even one second of extra loading time reduces customer satisfaction by a
whopping 16%? Yeah, so you’d better take our advice seriously.

Note: You can check your website loading speed on sites like WebPageTest or PageSpeed Insights.

By hosting your videos off-site, you’ll kill several birds with one stone.

Firstly, your video’s performance will be significantly enhanced since video hosting services 
specialize in ensuring a lag-free viewing experience for your site’s visitors. Those hosting
providers also take care of re-encoding your content to suit all modern browsers and devices. 
That means you won’t have to do it yourself! 

OK, that seems straightforward enough, but what do you have to do? Well, you just need to 
embed your videos onto your site. Namely, all of these off-site video hosting platforms will make 
the process of obtaining that embed code seamless, so there’s no reason to worry. It usually takes 
no more than a few clicks.

How Will an Off-Site Host Help Me?

The answer to this question is ambiguous since various website-owners might have different definitions of 
a downside. An excellent example of that would be the following — when hosting your videos off-site, 
your visitors might get distracted by video ads. That, for some, would be considered a disadvantage. 
That’s because it could drive users away from their site. However, equally as many publishers would likely 
be thrilled with that because they’d be able to monetize their site’s video content. So you see, the answer to 
this question much depends on your perspective and business needs.

Another fantastic example would be that, with most off-site hosts, your video player would be branded 
unless you paid for a premium subscription. Again, that might not bother some site-owners, depending 
on what their business goals are. But if your videos are, for example, aimed at promoting your brand, an 
in-your-face name of another company on them could prove detrimental to your campaign.

Are There Any Downsides to Off-Site Video Hosting?

It will decrease user satisfaction

It will increase your bounce rate

Your site’s SEO will suffer

The easiest way to find off-site video hosting services is by looking for a quality WordPress video player 
plugin! Stay tuned to find out our recommendations for the best WordPress video player plugins you can 
find.

What’s the Easiest Way to Find an Off-Site Video Host?

https://hostingtribunal.com/blog/how-speed-affects-website/#gref
https://www.webpagetest.org/
https://developers.google.com/speed/pagespeed/insights/


7 Best WordPress Video Player Plugins

VideoJS
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VideoJS WordPress plugin acts as both a self-hosted video player for WordPress and an off-site host. It 
allows you to upload videos on your site using HTML5 either independently or from the VideoJS library. 
Aside from that, this player even has Flash fallback support for those outdated non-HTML5 browsers. You 
can expect to get the following features with this plugin:

MediaElement.js

MediaElement.js is an audio and HTML5 video player that sports a variety of features. This player also offers 
Flash fallback. Do note that it performs best in Internet Explorer and Google Chrome, while it may struggle 
to load in Firefox. However, the variety of features it offers makes up for that:

This player also supports a wide variety of audio and video shortcodes, which you can find more informa-
tion on here.

This player requires no complicated setup — all you have to do is install the plugin, and you can start 
embedding immediately!

Autoplay Captions YouTube
embedding

Loop

Left or right
floating

Preloading Fully customizable
player size

No watermark
on the player

WATERMARK

Customizable
player size

Control duration
and volume displays

Supports audio 
playback as well

Control progress bar

Autoplay Loop Preloading

https://wordpress.org/plugins/videojs-html5-player/
https://wordpress.org/plugins/media-element-html5-video-and-audio-player/
https://wordpress.org/plugins/media-element-html5-video-and-audio-player/


This video player is fully compatible with all desktop and mobile devices. However, its price might be a 
significant deterrent for some.

9

Brainstorming, Preparing, and Launching Your First Video Marketing Campaign

Ultimate Video Player

This premium WordPress plugin lets site-owners play video and audio content on their WordPress websites 
and supports many formats, including MP3 and MP4. This plugin also allows you to load any type of playlist 
and is compatible with Vimeo, YouTube, and HTML5. Aside from that, Ultimate Video Player also supports a 
plethora of shortcodes and comes with many notable features. Here are some of them:

Spider Video Player

This WordPress plugin is a Flash and HTML5 video player that allows secure handling and management of 
your uploaded or YouTube videos. The extensive control this player offers with its numerous features makes 
it one of the best choices on the market. Here are some of the most notable things features you’ll get with 
this player:

Unfortunately, the biggest downside to Spider Video Player is the watermark it comes with in its free 
version. Namely, you can upgrade to the pro version, but that will come for $240 for a six-month or $360 for 
a one-year subscription.

Autoplay Control buttons
on the bar

Customizable
player size

Hide control
bar option

Loop

Responsive skin Embed and
share options

Google Analytics and
Google Adsense support

HTTP live stream
compatibility

Image
advertisement support

Video quality and
subtitle selectors

Powerful API Lazy loading

Extensive control over
player background,

text, buttons, frame, and more

https://www.inkthemes.com/market/wordpress-video-player-plugin/
https://web-dorado.com/products/wordpress-player.html


The only potential downside to this plugin is that if your hosting and monetization needs exceed the free 
plan’s limits, you would have to change to a higher, premium tier. However, this plugin remains one of the 
best ones for businesses focused on video monetization, which is unlikely to be an issue. You can find out 
more about the available features here.
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Brid Video Easy Publish

This WordPress plugin lets you easily upload videos from your Brid.TV CMS to your WordPress website. You 
just first have to create an account and sign in to the Brid.TV platform from here. Don’t worry; you can do so 
for free, and you’ll be able to add some of your or YouTube videos. It might seem like an unnecessary hassle 
at first glance, but what this plugin offers more than makes up for it. Namely, with Brid Video Easy Publish, 
users can effortlessly monetize their video content with some of the latest technology available to
advertisers. Here are some of the most notable features this plugin offers:

FV Flowplayer Video Player

FV Flowplayer Video Player is a popular HTML5 player that has more than 40,000 downloads to date. It is an 
entirely free WordPress plugin that supports YouTube and Vimeo, self-hosted videos, and playlists alike. 
Aside from that, it even has Flash fallback if someone still uses one of the outdated browsers out there. This 
WordPress plugin also allows plenty of flexibility with its abundance of features. Here are some of the user 
favorites:

Full player customizability
and responsiveness

Fully white-label
HTML5 video player

Outstream
ad units

Customizable
player size

Amazon CDN
video hosting

No encoding and
storage limits

Video and
ad analytics

Support for the lastest
VAST and VPAID

ad tags for video monetization

Custom
player skins

Allows for video
monetization via pre-roll ads

Supports video
repositioning

Fully supports CDNs
like Amazon S3 and Cloudfront

Allows playback of
all major audio and video formats

https://wordpress.org/plugins/brid-video-easy-publish/
https://wordpress.org/plugins/fv-wordpress-flowplayer/


If you aren’t a WordPress user or just want a dedicated video hosting service but are on a budget, here are 
some of the best free video hosting services you can settle for.

Free Video Hosting Service
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Easy Video Player

If you’re just looking for a straightforward, functional, and beginner-friendly player, Easy Video Player is the 
one for you. This WordPress plugin covers all the widely used video formats like MP4, so you won’t have any 
trouble embedding your videos on your site. Here are some of the additional features this player offers:

Regrettably, if you are a business looking to monetize content or require detailed video analytics or other 
advanced features, this player won’t satisfy your needs. But if you’re just looking for a sleek video player that 
allows for a seamless embedding process, this plugin won’t disappoint!

Now that we’ve looked at some of the best WordPress video players and plugins, let’s take a look at some 
video hosting services for brands on a budget.

Unfortunately, the most jarring downside of this WordPress plugin is that most of its most sought-after 
features are restricted to the player’s pro version. And the price is quite steep if we may say so ourselves.

Three different
skins to choose from

Loop

Mute Compatibility with
all browsers

AutoplayVideo and audio
shortcodes support

Vimeo is an all-around excellent video hosting site with over 90 million users as of today. Its reputation as a 
video platform for those serious about video precedes it, making it a fan-favorite among animators and 
filmmakers. 

The same high quality and reliability that true video enthusiasts look for in a platform are what makes 
Vimeo particularly suitable for businesses. On top of that, an entirely ad-free experience and unlimited 
bandwidth for all payment plans further complement that statement. 

What Vimeo also offers is plenty of customization options, extensive analytics, and an active and 
engaged community. And, as of recently, they’ve introduced 4k HD video and streaming into their offer. 
However, not all payment plans are eligible for all of these features.

1. Vimeo

https://wordpress.org/plugins/easy-video-player/
https://vimeo.com/


Even though Vimeo’s real power lies in its paid plans, free users can still enjoy no bandwidth limits and up 
to 500 MB of uploads weekly, with the storage capacity of 5 GB. The yearly limit for Vimeo Basic users is 25 
GB.

PROS: CONS:
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Wistia is a video hosting platform primarily tailored to business owners, with more than 500,000
businesses already on it. Full HD videos and a highly customizable video player, alongside in-depth 
analytics and free tools for video creation are just some of the reasons this platform is so appealing. Wistia 
even features easy integration with HubSpot, MailChimp, WordPress, and Marketo, making the
embedding process seamless.

Unfortunately, this platform has strict limits for free users and some significant downsides, which might 
make you look elsewhere. The Free Wistia plan only allows for three video uploads, and they’ll have 
Wistia branding on them. Aside from that, bandwidth limits across all plans make this platform unsuitable 
for businesses expecting large amounts of traffic. 

So if you have modest video needs, Wistia is probably a fantastic choice for you. However, if you’re looking 
for unlimited bandwidth and higher upload limits, you’ll have to keep looking.

2. Wistia

No ads and pop-ups

Particularly suitable for documentaries and
short films

Video analytics

Built-in social media integration

Less search exposure than some of its
counter parts

Limited options for video content
customization

Full potential is only unlocked with a paid 
account

PROS: CONS:

Highly detailed analytics, including heatmaps, 
engagement metrics, and much more

You can password-protect videos for private 
viewing

Allows you to incorporate keywords in your 
video descriptions for improved SEO

Integration with HubSpot, WordPress, 
MailChimp, Marketo, and more

Most of the platform’s features are locked 
behind a paywall

Limited bandwidth, even in paid plans

Doesn’t have a built-in audience and won’t 
allow you to monetize your videos

https://wistia.com/
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Vidyard is a video hosting site that allows businesses to host ad-free video not linked to a platform. 
Sales-driven companies find this platform particularly attractive since it’s primarily focused on lead 
marketing and sales videos. Vidyard gives all of its users unlimited bandwidth and an easily navigable 
dashboard with a plethora of features. 

But the biggest drawback to Vidyard is the limitation on its free plan. Unless you want to subscribe to 
one of their paid packages, you’ll only be able to embed up to five videos a month. And even their
premium plans are quite costly.

4. Vidyard

YouTube is by far the most popular video-sharing platform on the planet, with over 1.5 billion monthly 
active users. What makes this site particularly attractive for businesses is the potential SEO value of its 
content. On top of that, by joining the YouTube Partners program, you get an opportunity to monetize 
your content with ads. YouTube also allows for unlimited uploads and bandwidth. Last but not least, you’ll 
also get access to basic analytics, live streaming with YouTubeLive, and various social sharing options.

Unfortunately, all of these upsides are stained by low security on the platform and an abusable content 
flagging system. And if you ever become unfortunate enough to become a victim of a false copyright 
strike, you can expect the appeal process to take a while, especially if you’re a small channel.

3. YouTube

PROS: CONS:

YouTube videos earn top positions on SERPs

Easily embeddable

Allows for content monetization

A massive community and viewer base

Non-customizable video player

Lackluster customer support

Poor on-platform security

Must take care of potential copyright
infringement

Abusable content flagging system

PROS: CONS:

Offers detailed video analytics

Fantastic for lead marketing and sales

Unlimited bandwidth

Supports integration with third-party 
programs like Marketo and Salesforce, as 
well as social media

Strict free plan limitations

Doesn’t allow for video monetization

Expensive premium plans

https://www.youtube.com/
https://support.google.com/youtube/answer/72851?hl=en
https://www.vidyard.com/
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Brid.TV might be a newcomer to the online video platform world, but what it lacks in the legacy 
department, it makes up for in functionality. Unlike most other entries on our list, this video player focuses 
on content monetization, utilizing a state-of-the-art content-matching system to fulfill all your
monetization needs. That is what makes it particularly suitable for businesses looking to earn revenue from 
their content.

Brid.TV platform fully supports both VAST and VPAID, as well as pre-roll, mid-roll, and post-roll video ads. 
Aside from that, Ad GEO targeting is in place to help you increase your fill and click-through rates. And to 
top it all off, Brid.TV’s extensive real-time analytics allow you to keep detailed track of everything a
marketer might need.

Unfortunately, Brid.TV’s biggest downside is the limit on the Free Plan. 100k video plays, 50k ad calls, and 
some locked features might not meet the advertising needs of larger publishers. However, the paid 
subscription plans still give the best bang for your buck on the market.

Overall, businesses looking to monetize their video content won’t find a better solution out there, even if it 
means investing a bit of extra money into a premium plan. But if monetization isn’t your primary criterium 
out there, there are more accessible options out there.

5. Brid.TV

PROS: CONS:

Undoubtedly the best choice for video 
monetization

Real-time analytics

A white-label platform

Even premium plans are some of the 
cheapest on the market

Has a dedicated WordPress plugin for 
easier website integration

Videos are branded on their Free Plan

Lots of features (live streaming, ads
marketplace, mobile SDK integration) are 
only available to premium users

Not the best choice for publishers without 
an existing audience

Dailymotion was one of the largest YouTube’s competitors for a long time, with its 237 million active 
monthly users. Overall, this video hosting platform offers many possibilities, even with a free subscription 
plan, such as unlimited storage and bandwidth. It shares YouTube’s channel features, which allow you to 
establish your brand on their platform. You can also monetize your video content, feature a select choice 
of videos, and even add links to your site and socials.

Dailymotion’s free Partner account allows 96 uploads daily, and you can even upload multiple videos 
simultaneously. The player’s interface is reminiscent of YouTube’s, making it beginner-friendly and quite 
straightforward. You can easily add descriptions, enable comments, add titles and tags, or even select 
your desired privacy settings.

6. Dailymotion

https://www.brid.tv/content-matching-makes-video-monetization-easier/
https://www.brid.tv/real-time-video-analytics/
https://www.brid.tv/pricing/
https://www.dailymotion.com/us


However, Dailymotion limits your file sizes to 2 GB, and the video length to no more than an hour. The 
basic analytics that this player provides will turn away any marketers looking for in-depth data tracking. 
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How did you like these free video hosting options? Do any of them suit your preferences? Or are you 
looking for one of the best video platforms out there? If so, you’ll likely have to settle for a premium video 
marketing platform. Luckily, we can help you with that. Let’s take a look at how you can recognize a reliable 
video marketing platform.

PROS: CONS:

No storage and bandwidth limits

Detailed and user-friendly interface allows 
for effortless content management

Offer many different customizable widgets 
and personalized branding tools

Superficial analytics

Limited uploads and video length

What makes a good video marketing platform? How do you find the best one for your business? We have 
to start by saying that there is no single answer to these million-dollar questions since many factors affect 
it. Depending on your needs as a business, you may require more or fewer features, higher or lower limits, 
etc. Despite such varying user needs, the best video marketing platforms will have various options and 
packages to meet different users’ agendas. Overall, we could say that what differentiates the good from 
the best is variety, right?

Well, not necessarily. Namely, you could easily find a platform that offers what you’re looking for, even if it 
lacks in many other departments; it would all depend on your business goals. However, having the widest 
variety of choices is always desirable (and expected from the best). And since we’re trying to be as
objective as possible here, we’re going to take all the most sought-after features of a quality video
marketing platform into account, even if your business might not necessarily need them.

So instead of giving you a list of platforms to pick from, we thought it would be better to showcase all the 
characteristics and features of the best video marketing platforms to help you in your search. That way, 
you can use this knowledge and consider your business needs to find the perfect choice! 

Premium Video Marketing Platform

Here are all the things you should look for when searching for a reliable online video platform:

Features and Characteristics of the Best Video Marketing Platforms  

Behind every high-quality platform lies a stable infrastructure. But what does that entail when it comes to 
video marketing platforms? Well, there are a few things you should look for when checking their
infrastructure:

Strong Infrastructure
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By making sure your video platform fulfills all of these criteria, you can ensure a smooth, uninterrupted, 
and safe experience. Also, another huge plus would be to pick a platform that has around-the-clock 
customer support. That way, you’d be able to get immediate assistance should any issues arise.

If your platform offers hosting services (which it should), this point could make or break your decision. We 
understand that video platforms can’t just give unlimited bandwidth and storage to everyone, but some 
don’t allow for an unlimited plan. Alternately, they may also impose stringent limits on their cheaper 
subscription tiers, which should also be a big no in your book.

Overall, regardless of whether you’re a media giant or a small publisher, you may be left with the bitter 
taste of disappointment by many video platforms after checking their available plans. But what do the best 
video marketing platforms do? They offer multiple different subscription plans with varying limits to 
meet all of their customers’ needs. Also, if you find one that provides a custom pricing option, you’ve got 
yourself a winner!

Bandwidth and Storage Limits

Let’s be real here — not everyone looking to make engaging videos and get into the online video world will 
be a video-tech whizz. On the contrary, more and more laypeople will be interested in giving video
marketing a go in the immediate future. That is why the best video marketing platforms must be 
user-friendly and easily navigable.

That is where the design of the platform’s CMS comes into play. Is everything intuitive and clear? Are there 
dedicated help and FAQ sections that can assist you? Is it overwhelming or well-organized? These are just 
some of the questions you should ask yourself when judging whether your platform of choice is the right 
one. After all, you shouldn’t have to be a programmer to be able to make your way around and manage 
your content on a video marketing platform.

User-Friendliness

In the world where white-label products have become commonplace, not having your video player be 
one would be detrimental for most publishers. Most brands realize just how much another company’s 
watermark could damage their marketing efforts. Namely, that would distract their audience from their 
brand by shifting their attention to another — something you should never let happen.

That is why it’s vital to aim for a white-label, customizable video player. Now, the best video marketing 
platforms know that, so that is a surefire sign you’re dealing with a reliable provider.

Customizability

Cloud hosting

A reliable CDN (Content Delivery Network)

Encoding & transcoding

Ability to set up your brandable domain

High-end security

https://www.brid.tv/publish-content-and-streamline-your-video-monetization-with-brid-tvs-white-label-video-platform/


This aspect is essential for many businesses out there, especially those whose emphasis is on professional 
video content. However, video monetization can be a fantastic addition, even to a small publisher’s 
income, since it can be quite substantial, regardless of audience size. That is why all the best video
marketing platforms offer their users the ability to cash in on their content. 

But how do you measure the quality of monetization options a platform offers? For starters, some of the 
top providers out there will let their users both monetize their existing content and let them use it as video 
ads. Also, they will offer plenty of monetization features that cater to both publishers and advertisers. 
Here are some examples of features you can expect from some of the best platforms out there:

But that is not all. What you should also look for is customizability. But what do we mean by that? Well, 
here are a few examples:

By having access to so many customization options, you can personalize your professional videos and 
distinguish them by using your brand’s signature colors, for example. That will help you stand out from the 
crowd in the online world and enhance your brand awareness.
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According to Dacast, people are watching 47% more live streams today than they did just a year ago, and 
that number is only going to keep growing. With that in mind, all the best video marketing platforms will 
allow their users to take advantage of this growing trend by including live streaming in their services. So if 
you notice a platform that offers streaming in their plans, that’s already a huge plus!

But when it comes to the quality of their streaming services, here are a few promising indicators:

Live Streaming

Colorizing your video player

Custom player buttons

Custom player skins

DVR (allows users to pause, play, and rewind streams)

High-quality renditions

Support for mobile live streaming

Ability to upload your logo

Instream & outstream ad units

Latest VAST & VPAID ad tag support

Header bidding (with Prebid.js and SpotX, for example)

Intelligent banner fallback

Monetization

https://www.dacast.com/blog/66-must-know-live-streaming-statistics/
https://www.brid.tv/instream-vs-outstream-video-video-ad-formats/
https://www.brid.tv/video-ad-serving-technology-vast-and-vpaid-ad-tags-explained/
https://www.brid.tv/how-does-header-bidding-work/
https://www.brid.tv/banner-fallback-is-anyad/


Extensive macro support (for easier integration with ad networks)
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By having access to so many customization options, you can personalize your professional videos and 
distinguish them by using your brand’s signature colors, for example. That will help you stand out from the 
crowd in the online world and enhance your brand awareness.

What good would a video marketing platform be if it didn’t provide you with the ability to monitor your 
content’s success? That’s right — this feature is a must, so if the platform you stumble upon doesn’t have 
it, you should keep looking. All video marketers know the importance of tracking your videos’ success, so 
having a feature like real-time analytics should be a no-brainer for most. But if you couple that feature 
with detailed ad analytics, you’ve got yourselves a winner!

In-Depth Analytics

We live in a world where over 50% of people watch videos on their phones, so not having the option to 
cater to your mobile audience would mean missing out on a considerable portion of your viewer base. 
That is why your player must be mobile-compatible or even have a dedicated Android and iOS app. And 
for all of you out there with some software development skills, if the platform includes mobile SDKs, you’ve 
hit the jackpot!

Mobile Compatibility

This aspect needs no introduction because it’s likely the first thing most people look at. Indeed, you cannot 
expect to get anything for free or some meager sum, but there are such things as unreasonably high fees. 
So regardless of this factor not being on the technical side, it is nonetheless one that you will have to take 
into account. If you ask us, the best possible option a video platform could give you is to offer you custom 
pricing tailored to your needs. That way, you will never end up spending more than you need!

Price 

This factor might not sound like a big deal, but it is detrimental for many, especially if it’s their first time 
delving into the world of video. Namely, the best video marketing platforms will never contractually bind 
you, especially if you are a new user. Venturing into the unknown can be daunting, especially if you are 
liable to monetary consequences if you change your mind. That is why you should always aim for 
platforms that won’t force you to legally bind yourself to subscribe. Instead, once you get familiarized 
with their service and know your needs, they give you the option to consider making a long-term
dedication by signing a contract.

Contract

Video carousel

Ad pods

GEO targeting

AdBlock solutions

https://www.brid.tv/video-carousel-monetize-without-video-content-in-2020/
https://www.brid.tv/test-a-variety-of-ad-creatives-with-bridtvs-new-ad-pod-feature/
https://www.brid.tv/bridtv-geo-module-explained/
https://www.brid.tv/ad-blocking-serious-threat-online-publishers/
https://www.brid.tv/video-ad-networks-everything-you-need-to-know/#what-are-ad-networks
https://www.wordstream.com/blog/ws/2017/03/08/video-marketing-statistics
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Our list’s final entry is reminiscent of our previous point, but it’s still an excellent indicator of reliability. The 
best video marketing platforms display faith in their product’s quality by offering you a free trial of their 
services, which often proves justified. So always check if your desired platform has a free plan to try out 
their services or offers a free trial option. After all, what better way to identify the quality of service than by 
getting a taste of it for yourself?

Now that you have all the options laid in front of you, all you have to do is decide which platform or player 
you will settle for. That will mostly depend on your business needs and budget, so take your time!

After you’ve decided on your video platform of choice, it’s time to move to the next step of your journey.

Free Trial

The next step toward getting your first video marketing campaign on your feet is to set up a place where 
you’ll be recording your videos. Whether you’re a business looking to try their hand at video advertising or 
are more oriented toward content creation, you don’t need to break the bank to get started. However, if 
you have a substantial budget, you might be looking to make a professional video studio setup. Whichever 
the case, we’ll have something for you.

In this chapter, we’ll showcase everything you’ll need to create yourself a video studio and begin making 
videos on any budget. We’ll mention the most cost-effective choices and some high-end equipment, so 
nobody will be left dry. But regardless of your budget, here’s an overview of everything you’ll need:

Now let’s get into all of this in more detail!

Assembling the Best
Professional Video
Studio Setup on Any Budget

A PLACE TO RECORD CAMERA MICROPHONE

BACKDROP LIGHTING VIDEO EDITING SOFTWARE

Before you even begin considering the equipment you’ll use, you have to find a place to record. That 
might sound like an obvious thing to say, but picking the right space is vital. You have multiple options 
here, depending on your budget.

A Place to Record

https://www.brid.tv/the-effectiveness-of-video-advertising-for-your-brand/


20

Brainstorming, Preparing, and Launching Your First Video Marketing Campaign

The obvious choice for a makeshift video studio would be your bedroom or office. There are multiple 
issues with these choices, but if you’re penny-pinching, you’ll just have to make do with what you’ve got. 
The potential problems you might encounter are:

But again, this option is perfect for anyone unsure of how seriously they want to get in the video-making 
business. The best part of this solution is that you could add a few improvements to your improvised 
recording space to tackle the above issues later.

Free

Lack of space

Poor acoustics

Lack of soundproofing

If you have a small budget but are willing to invest in your space, the best thing you could do is select the 
most acoustically-suitable room you have, cover the windows, and hang some acoustic foam on your 
walls. These items will improve your room’s acoustics and will also help with soundproofing it. That will 
increase your audio quality significantly! The acoustic foam prices can vary greatly, but here’s a $9.99 piece 
you could get started with from Amazon:

On a Budget

If you’re deciding to go all out on your recording space, the best choice would be to rent a recording 
studio. This option can be quite pricey (likely ranging in hundreds of dollars) as you’d have to pay rent, but 
that would allow you to dedicate the entire space to setting up the perfect recording environment.

When looking for an appropriate apartment or studio, there are a few things to keep in mind:

Professional

Make sure your recording room is not smaller than 12x18 feet.

Find a place in a quiet neighborhood without loud background noise, such as plenty of traffic, 
noisy neighbors, etc

Make sure the studio’s layout is acoustically suitable for recording.

https://en.wikipedia.org/wiki/Acoustic_foam
https://ehomerecordingstudio.com/home-recording-studio-design/
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All in all, if you’ve found success in your video-making career and are looking to upgrade your content’s 
quality or are already ready to go big, investing in a high-end recording studio would be the best choice for 
you.

The first thing you need to start recording is a camera! Let’s look at some of the best camera choices for 
your budget and professional video studio setups.

Camera

Nowadays, we all have cameras with us at all times… on our phones! Yes, you’ve heard that right. If you’re 
particularly in a pinch with money but want to do some recording, you can always do it with your trusty 
smartphone. 

The mobile phone technology has come so far that most of these little guys can now even shoot in 4k! 
Yeah, and guess what? They’re incredibly portable and handy. So if you’re all out of options, grab your 
phone and shoot videos!

Unfortunately, no Samsung or iPhone can compare to a real camera, as practical as the solution is. So if 
you’re at all serious about your video-making, you should invest some money in a proper camera as soon 
as possible.

Free

When it comes to picking a budget camera, it’s quite a challenging task. Namely, the word “budget” 
means different things for everyone, so what we’re going to suggest is our opinion on the camera that can 
give you the best bang for your buck. 

Considering that a camera is the most important piece of gear for video recording, it’s also the piece you 
should invest most in. With that in mind, we believe Canon M50 would be an excellent budget camera 
choice. Here are some of the features this camera offers:

All of these features are perfect for aspiring video content creators, making this camera extremely versatile. 
Unfortunately, as with all budget options, this device isn’t perfect and has a few minor flaws:

On a Budget

Dual-pixel autofocus

HD recording

Face and object tracking

External mic input

Flipside screen

Touch screen

https://www.amazon.com/Canon-Mirrorless-Camera-EF-M15-45mm-Video/dp/B079Y45KTJ


22

Brainstorming, Preparing, and Launching Your First Video Marketing Campaign

If you ask us, these downsides are minor enough not to prove detrimental to anyone looking for a quality 
camera for their budget studio setup. 

Autofocus is unreliable in 4k mode

Lacks a headphone jack

Small battery

When it comes to professional setups, there is a wide variety of options out there. Naturally, these choices 
will cost a pretty penny, but if you’re looking to upgrade your content’s quality, it’s well worth the
investment. 

When looking to upgrade to a professional camera, you want to make sure it supports DSLR. It is harder to 
set up, but it will provide a significant improvement for your video quality. One of the best high-end 
products out there that’s not a professional filmmaker’s camera is Panasonic Lumix S1H. This camera is 
fantastic! Here are just some of the features it offers:

Professional

6k full-frame recording and stunning video quality. 

Shooting in 6k 10-bit quality at 24 FPS

Anamorphic shooting

Dual SD card slots

Bluetooth & Wi-Fi connectivity

https://www.amazon.com/PANASONIC-Mirrorless-Recording-Capability-Multi-Aspect/dp/B07WSRHXPR/ref=as_li_ss_tl?ie=UTF8&linkCode=sl1&tag=youtubess-20&linkId=e2753ad388f800a583983c4b61823720&language=en_US
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This device is well suited even for beginner filmmakers as it offers an excellent introduction to some of the 
most high-end equipment out there. However, both the features and the price on this camera might seem 
over the top, so it’s undoubtedly only for those looking to take their video game to the next level.

Brainstorming, Preparing, and Launching Your First Video Marketing Campaign

The next logical step after getting a camera is most often enhancing your audio quality. To do that, you will 
need to get yourself a quality microphone. So let’s take a look at your options!

Microphone

If you’re looking for a free variant, you’ll likely be using your phone to record. If that’s the case, you will have 
a microphone integrated into your device, so you won’t need to spend anything extra. However, such a 
solution’s audio quality will be lackluster, mostly because phone microphones are primarily designed for 
close-quarters use and aren’t equipped to deal with any background noise adequately enough. 

Free

When it comes to budget microphone options, there are pretty affordable options out there. Our choice for 
one of the most cost-effective options out there is Takstar SGC-598. The reason we chose this product was 
not just for its affordability but practicality too. This microphone is well-compatible with our budget 
camera pick because you can connect the two and mount the mic on top of your camera. That way, you 
make your whole recording process much easier, especially if you’re vlogging or interviewing. As for this 
mic’s features, here are some of the most notable ones:

On a Budget

Cardioid pickup pattern

10 dB sensitivity and 200Hz low-frequency attenuation

Requires only one AA battery

https://www.amazon.com/TAKSTAR-SGC-598-Interview-Microphone-Camcorder/dp/B00E58AA0I/ref=sr_1_2?dchild=1&keywords=TAKSTAR+SGC-598&qid=1590743123&sr=8-2
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Overall, this microphone is likely your best budget choice, especially if you’ve settled for our budget camera 
recommendation.

When looking for professional mics for creating videos, there are dozens of excellent choices out there. 
However, there are more ways to improve your sound quality than just by getting a better microphone. 
That is why we’re going to touch upon all of these topics now.

Our pick for one of the best microphones for stepping up your audio game would be Rode VideoMic Pro+. 
This omnidirectional mic offers superb sound quality, can be powered by a variety of different batteries, 
and even ensures capturing of the digital signal at the source, which lowers the required editing and 
post-production time for your videos. All in all, this microphone is an excellent choice if you’re looking to 
upgrade your kit by purchasing a superior device.

Professional

https://www.amazon.com/Rode-VideoMic-Directional-Condenser-Microphone/dp/B0749GV5L3/ref=as_li_ss_tl?keywords=videomic+pro&qid=1580365726&sr=8-1&linkCode=sl1&tag=nickpixeltv-20&linkId=f67e6ad396ef6a3a6214c9da392fb717&language=en_US
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However, getting a high-end sound quality doesn’t have to entail buying an expensive microphone. 
Instead, you can aim to minimize background noise and crackling sounds that might occur when you 
speak. But how do you do that? Well, getting a pop filter can help you with that. These gadgets will
minimize all noise, and your viewers will thank you for it — trust us! Here is an excellent pick if you are 
looking to get one yourself:

Finally, depending on where you plan on recording, you might need to get a microphone windscreen. You 
will find this addition invaluable if you ever have to record videos outdoors. Here’s a fantastic choice if you 
ever need one:

https://en.wikipedia.org/wiki/Pop_filter
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Overall, regardless of whether you decide to go for a professional microphone or just get yourself a pop 
filter or a mic windscreen, you will undoubtedly enhance your content’s quality should you choose to take 
your video production to the next level.

Your videos’ background is also an essential element to consider before you hit that record button. So let’s 
take a look at your options!

Backdrop

The most natural background you can have is the room you’re recording in. Alternatively, you could film 
yourself in front of a brick (or any other) wall. You could also hang up a white sheet or a large canvas 
behind you as a makeshift background. We shouldn’t have to mention that none of these ideas are
particularly good, but if you’re looking to cut costs, this would be the best place to do it.

Free

If your budget allows you to invest in your video background, the best option would be to get a green 
screen. By having such a backdrop, you can use the chroma keying technique in post-production to 
create whatever kind of environment you like for yourself. This option is not only the most versatile, but it’s 
also more compact than investing in changing your entire set. You can get these for pretty cheap on 
Amazon.

On a Budget
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The second option that will take you back by no more than a few dozen dollars is getting some simple 
artificial lighting. The best choice by far would be to get a few clamp lights with some diffusion gel (to get 
rid of those harsh shadows). Here’s an example of what you can get:

On a Budget

The most high-end option you could settle for would be to furnish and decorate your studio entirely. You 
don’t have to go that far even if you have the means to because green screens can do the job too. But 
depending on what kind of videos you’re making, for example, if you’ll have guests in your studio for 
interviews, it might be a good idea to consider investing in some furniture. 

Professional

Everyone knows good lighting is imperative to making high-quality videos. After all, if your audience can’t 
see what they’re looking at clearly, they’ll just leave. So here’s how you can deal with the challenge that is 
lighting.

Lighting

The most straightforward way to handle lighting is to record during the day and in natural light. However, 
you might come across a few issues, such as:

Free

Not having an appropriately positioned window in your recording room.

Having to postpone recording sessions on gloomy or cloudy days.

The sun might be too bright at times.

Be prepared to deal with these issues if you decide to go the au naturel way.
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These lamps should cost you no more than $15 each.

If you want to go full professional, you have multiple choices. You could go for something super high-end 
like an LED lighting panel or a more common solution in the shape of a softbox. Depending on your 
choice, the prices will differ significantly (even in the pro price range).

If you decide a softbox is the right choice for you, let us suggest this Mountdog Lighting Kit. This kit comes 
with: 

Professional

Three 95 W light bulbs

Boom arm reflector holder kit

A rotatable head

Adjustable light stand

But if you settle for an LED lighting panel, check out this fantastic LED Video Lighting Kit. Here are just 
some of the features it offers:

Bi-colors & LCD display

Light variable from Warm 3000K to White 5800K

Wireless remote control

48 channels and six groups

Dual Power Supply

https://www.amazon.com/Photography-Continuous-MOUNTDOG-Professional-Headlight/dp/B07G334LP9/ref=sr_1_2_sspa?crid=35AJQRCVPME64&dchild=1&keywords=softbox+lighting+kit&qid=1590749532&sprefix=softbox+%2Caps%2C267&sr=8-2-spons&psc=1&spLa=ZW5jcnlwdGVkUXVhbGlmaWVyPUExWEZZUVlVUUJNQzNFJmVuY3J5cHRlZElkPUEwNzM0NzQyMTdDVU1aU01CRVA2MSZlbmNyeXB0ZWRBZElkPUEwMDgxMjgzSThUVTNUUDFWQkRQJndpZGdldE5hbWU9c3BfYXRmJmFjdGlvbj1jbGlja1JlZGlyZWN0JmRvTm90TG9nQ2xpY2s9dHJ1ZQ==
https://www.amazon.com/Lighting-Wireless-Dazzne-3000K-5800K-Photography/dp/B083SLZ6JT/ref=sr_1_1_sspa?crid=1BHBJPWAXDYR6&dchild=1&keywords=led+lighting+panels+for+video&qid=1590749571&sprefix=led+lighting+pannel%2Caps%2C253&sr=8-1-spons&psc=1&spLa=ZW5jcnlwdGVkUXVhbGlmaWVyPUE3RjlWSEQ0MlRTUFMmZW5jcnlwdGVkSWQ9QTA0NzA4MTVFMUpJOUVPVjhLMFAmZW5jcnlwdGVkQWRJZD1BMDg4NjM2MjMyWjVUSFMwUEUwSlYmd2lkZ2V0TmFtZT1zcF9hdGYmYWN0aW9uPWNsaWNrUmVkaXJlY3QmZG9Ob3RMb2dDbGljaz10cnVl
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Last but not least, you will need to have versatile video editing software. When it comes to these, you have 
various free and premium options, so let us suggest a few.

Video Editing Software

All of these video editors have their perks and downsides, so you’ll surely find one that you like regardless 
of your business needs. But even if you don’t, you can check out our list of best editors for businesses for 
more options.

Free

Premium

Windows Movie Maker (Windows)

Adobe Premiere Essentials (Windows)

iMovie (Mac)

Adobe Premiere Pro (Windows)

Final Cut (Mac)

Before we sign off, let’s throw in a bonus budgeting tip out there. You can save a lot of money by getting 
second-hand equipment. Even if the idea might not sound appealing, it’s an excellent way to save a few 
bucks. Second-hand gear, unless straight-out broken (in which case, you won’t buy it), usually has a lot of 
life left in it. Let’s not mention that the difference in cost between a new product and a used one can go 
up to hundreds of dollars. Most often, this tradeoff is well worth it.

That is just about everything you need in terms of studio gear. After you’ve decided on your gear choices, 
it’s time to get your video marketing campaign on its feet! Go get some videos recorded before moving to 
the next step

A Bonus Budgeting Tip for the Road

https://www.brid.tv/best-video-editors-for-businesses-our-top-5-picks/
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Tips to Enhance Your Video 
Marketing Strategy
Now that you’re fully equipped with everything you need to get your marketing campaign running, it’s 
finally time to get to the nitty-gritty — launching the campaign! Unless you want your marketing efforts to 
be in vain, you’d better pay attention! Here are some tips to help you enhance your video marketing 
strategy and maximize its chances for success:

Use a Killer Hook

During the past two decades, the human attention span has decreased from 12 to only 8 seconds. 
Believe it or not, that is shorter than that of goldfish, which stands at 9 seconds. But what implication does 
this information carry for videos? It means that marketers have only a few seconds to grab their viewers’ 
attention. With a wide range of different video types offered on social media, your customers expect to get 
hooked — fast.

Facebook videos play automatically, meaning you only have a few seconds to captivate your audience 
before they scroll past. With most YouTube ads being skippable, viewers can move from them in just five 
seconds. So can you attract your audience that quickly? Yes! The only thing you need is an engaging hook.

But what makes a killer hook? A compelling video hook is the one that visually engages viewers while 
offering a sneak peek at the video’s core message. With these, you can capture your audience’s attention 
and encourage them to watch the rest of the video. Back in 2016, Facebook revealed that 45% of viewers 
who watched the first three seconds of a video continued watching this content for at least 30 seconds.

Tell Stories

Before social media became popular, consumers were used to a salesy approach to presenting products or 
services. That has changed nowadays to rarely anyone reacting enthusiastically to cold calling. However, 
they respond favorably to stories.

On social networks, brands can post videos and reach their target audiences directly. In other words, 
your advertisement competes with entertainment content and doesn’t interrupt it. And if you want 
customers to watch your video, give them something of value. After all, videos can increase brand
awareness, but not if they’re only focused on driving sales.

So publish a video that tells stories that resonate with your viewers. The better you become at telling 
stories about your brand, the easier it will be for your viewers to learn what your business offers and how 
that aligns with their goals.

Just like blog posts, video marketing presents the opportunity to use the power of storytelling to your 
advantage. For instance, you could release a video showing how your product changed your customer’s 
life for the better.

https://www.bbc.com/news/health-38896790
https://www.brid.tv/most-effective-hooks-for-videos-make-your-viewers-want-to-keep-watching/
https://blog.hubspot.com/marketing/video-metrics-your-boss-actually-cares-about
https://www.brid.tv/13-lucrative-strategies-for-building-brand-awareness/
https://www.brid.tv/13-lucrative-strategies-for-building-brand-awareness/
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Google processes more than 3.5 billion searches per day. With so many people actively typing in keywords 
on Google, it’s crucial to include search engine optimization (SEO) in your video marketing campaign. That 
means you need to optimize your video for search engines. Here, the goal is to get your videos indexed 
faster and get higher rankings for them on the SERPs. Optimizing your video can result in a considerable 
number of video views and a significant revenue boost.

Here are some of our tips on video SEO:

Optimize Your Video

Videos should take a hint from blog posts and include a call-to-action at the end. It can encourage viewers 
to take further actions, such as:

As you can see, your CTA doesn’t need to ask consumers to purchase your product. Don’t forget that you 
need to ask yourself what your goal is, i.e., what action you want viewers to take after watching a specific 
video. When you determine your objective, include the CTA, but don’t be overtly salesy.

Include a Call-To-Action

Subscribe to your channel.

Follow your page.

Share the video.

Leave a comment.

Where to Put the CTA

While you’re creating a video, you need to determine where you’ll put your CTA. There are three standard 
positions:

Pre-roll CTA
is positioned at the beginning of the video so that every viewer sees it straight away.

is placed between the start and the end. Its purpose is to target consumers when they’re most engaged.

appears at the end of the video. Its goal is to ensure that viewers are interested before seeing a CTA.

Mid-roll CTA

Post-roll CTA

Wistia determined that most brands use the post-roll option — 95.9% of them, to be exact. A mere 4% 
goes with the mid-roll option, while the pre-roll is the least popular option, with only 0.1% choosing it.

Interestingly enough, Wistia also discovered that the mid-roll call to action converts the most people. Its 
average conversion rate is 16.95%, while a post-roll conversion rate amounts to 10.98%.

https://www.brid.tv/everything-you-need-to-know-about-the-importance-of-ctas-for-videos/
https://wistia.com/learn/marketing/using-video-ctas
https://www.brid.tv/8-video-seo-tips-to-help-your-video-marketing-strategy/
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Use keywords:
You probably already know about keyword research because of your blog content. Well, videos are no 
different. You must do extensive keyword research for each of them if you want to rank high on search 
engines. If you’re new to the content marketing world, know that you should target long-tail keywords. 
After finding the right ones, include them in your video’s title.

As a rule of thumb, you should add as much text to your video as possible. The primary reason is that 
Google is a text-based engine. So your video will rank higher the more text it has. Oh, and ensure you 
include your target keyword and watch the magic unfold! 

Add captions and video transcripts:

As we’ve already mentioned before, sharing your video across different blogs and social media channels 
is essential to getting more views. With 3.8 billion active users, social media is like a haven for content 
creators. It can bridge the gap between brands and consumers, helping them connect and interact. If 
your video appeals to Facebook users, for example, they’re likely to share it. In fact, 92% of people who 
watch videos on their smartphones will share them with family and friends. 

Naturally, the more shares you get, the higher your visibility becomes. That means social media and other 
platforms are crucial for your video marketing strategy if you want to reach a wider audience.

Promote Your Video

We have already briefly touched upon this before, but it’s so essential to your campaign’s success that we’d 
be remiss not to repeat it. To determine whether your video marketing campaign was successful, you 
should keep track of video metrics. Many video hosting websites offer analytics that tell you just how 
well your videos are performing. If you have this insight, you’ll know how many times a video is played or 
how many viewers take action after watching it.

For example, we at Brid.TV have in-depth real-time video analytics that help our publishers closely
monitor their videos’ success. Quality video analytics will offer insight into the general video metrics like 
unique views and user engagement but will also allow you to segment data according to your needs. So 
ensure your video platform offers analytics that support options like Tracking Per Video and Tracking 
Bandwidth Consumption to maximize the effectiveness of your data-driven strategy.

But what are all the factors you should track, and what are surefire indicators your videos are performing 
well? We believe that question warrants a section of its own, so let’s find out!

Evaluate Success

https://www.smartinsights.com/social-media-marketing/social-media-strategy/new-global-social-media-research/
https://biteable.com/blog/tips/video-marketing-statistics/
https://www.brid.tv/how-to-track-the-success-of-your-video/
https://www.brid.tv/video-analytics/
https://www.brid.tv/
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Now that you’ve filmed your videos and set your campaign in motion, you’re nearing the end of your journey. The 
only thing that’s left is to monitor and track the success of your video. That will allow you to adjust your 
campaign on the go and optimize its performance! So it’s high time we talked about video metrics.

Let us guide you through all the relevant metrics you should keep an eye on so that you could figure out whether 
you’ve achieved your marketing goals!

How to Track the Success 
of Your Video

Brainstorming, Preparing, and Launching Your First Video Marketing Campaign

We’ll start with the most deceptive metric of them all — view count.

The first question you’ll likely have after releasing a new video is, “How many views does it have?” Today, 
people are obsessed with numbers; they think the more, the merrier. However, view counts can be 
extremely misleading. We can even go as far as to call them a vanity metric. Here’s why.

Let’s take a cosmetics company releasing a heart-warming video aimed at those who don’t feel comfort-
able in their own skin as an example. It went viral because of the message it delivered but was still a 
whopping failure. Why? Because, even though it touched millions of hearts, none of the viewers were the 
company’s target audience.

In contrast, if the video had only 200 views but reached the right people, it would’ve been considered a big 
win.

When it comes to view count, it’s vital to know that it’s counted differently depending on your platform of 
choice. For instance, to get a view on YouTube, people need to watch at least 30 seconds of your video. 
Conversely, the requirements for a Facebook video view are only three seconds.

The gist is — don’t chase views. Sure, it feels fantastic to have excellent video reach, but that might not 
contribute to your ultimate marketing goal. 

View Count

Play rate is a metric worthy of following in that it shows you whether the audience finds your content 
eye-catching; it indicates the percentage of page visitors who clicked play on your video.

What’s more, this stat demonstrates how relevant your video content is based on the location you’re 
showing it, and how successful it is at drawing people in. A low play rate could result from your video not 
having subtitles, being unappealing, or simply sharing it on the wrong social network.

If you ever find yourself lacking in this area, we have you covered. Here are some suggestions on how you 
can boost your play rate:

Play Rate
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Now we’re getting to the real deal! This metric will show you just how effective your videos are.
Remember — we don’t want to post content just for the sake of it — we want it to leave a lasting impres-
sion on our viewers and encourage them to watch to the very last minute. And how do we know if we’ve 
achieved that? By looking at our engagement rates, of course. 

Engagement is expressed in percentages, which tells you how much of your video viewers watched. 
Having this data can be incredibly useful for publishers because they’ll know whether they’re making 
content that resonates with their audience. Are viewers immersed and watching to the very end? Or are 
they only interested in a specific part? Engagement will tell you!

Engagement

Replace your thumbnail with a more engaging and vibrant one;

Make sure to add a clear and attractive call to action (CTA);

Move the video to another page.

It would be remiss of us not to emphasize that this video metric doesn’t only depend on visual appeal — 
your content also matters. A video that strikes a chord with your target audience will ultimately have a 
higher play rate.

It’s undeniable — social media has taken the world by storm. With 3.5 billion users worldwide, companies 
are becoming increasingly aware of the importance of having a presence on the world’s major social 
platforms.

Just look around you — people are glued to their phones. That is why it would be a huge mistake to 
ignore this video metric.

Of course, with this data, you’ll know how many times your video content has been shared across different 
social channels. The more it gets reposted, the more views you’ll have. Also, it is a reliable indicator of how 
appealing that video is to your target audience.

Social shares will increase your brand awareness and allow you to reach a larger portion of your customers. 
However, don’t be sidetracked by the numbers of shares or retweets. Remember to read all the comments 
you receive and see whether they’re positive or negative.

Social Sharing

With click-through rate (CTR), you’ll know the exact percentage of people who were so compelled by your 
video that they decided to take action once it ended. CTR is measured by dividing the total number of 
video clicks by the total number of views.

You should always include a CTA in your video at the beginning, middle, or end because having many 
views isn’t enough. It’s all about delivering engaging content that will make your viewers want to learn 
more.

Click-Through Rate

https://www.brid.tv/the-ultimate-guide-to-making-clickable-video-thumbnails/
https://www.oberlo.com/blog/social-media-marketing-statistics
https://www.brid.tv/everything-you-need-to-know-about-the-importance-of-ctas-for-videos/
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Also, click-through rate is crucial if you want your audience to act after the video. It has to be highly 
compelling if your objective is to get more traffic or get customers to reach your site’s landing page. That is 
why you should keep your videos short and concise to maximize the number of customers that reach your 
CTA.

Conversion rate indicates how many customers or leads you’ve generated thanks to your video.
Depending on your desired goal, your audience might fill in a form, subscribe, or purchase something for a 
conversion to be successful. And all of that is an excellent way for you to see whether your video is making 
the right impact or not. 

Admittedly, this video metric will be the trickiest one to measure, and you’ll probably need to start using 
some analytics software, e.g., Google Analytics.

The best way to effectively drive conversions is to test your CTA. Once you’re sure your viewers will easily 
understand what you want them to do, you’ll know you have the right call to action!

Conversion Rate

Last but not least is feedback. This metric isn’t a number, we know, but we couldn’t help but include it as 
well. With feedback, you’ll receive qualitative data that will inform you of how your audience receives your 
video content.

Therefore, always keep an eye on your customers and acknowledge their input. Of course, positive 
comments are better than negative ones. However, companies sometimes want to elicit the latter. Charity 
videos, for example, aim to do just that to strike a chord with their community.

The point here is — your target audience will appreciate your brand more if they see you’re taking some 
action after reading their comments. So make them feel heard and included in your marketing processes, 
and you’ll get excellent results.

Feedback
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Now Go Conquer the Video 
Marketing World!
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We’ve come to the end of our video marketing journey, but yours is just starting! Indeed, video marketing 
is not easy. But with everything you’ve learned in this ebook, you should have no trouble getting started.

But before you do, ask yourself — is video marketing the right approach for your business? Some types of 
businesses can benefit more from video marketing than others. So only proceed if your business goals 
coincide with what video marketing can bring you. 

If they do, it’s time to get ready! Go out there and find the best video player or video marketing platform for 
you. Then, follow that up by grabbing all the necessary equipment you need to start making videos and let 
your imagination run wild!

Finally, keep the tips we’ve covered in mind to get the most out of your campaign! Oh, and don’t forget to 
track your videos’ success! Following a data-driven strategy is the most reliable way of succeeding in 
today’s overly competitive market.

We wish you the best of luck on your video marketing journey! Now go dominate the world of online video 
and come back to tell us your story!



Start Your Video 
Marketing Campaign 
With Us

Check Out Our Video 
Marketing Blog

About Brid.TV
Brid.TV is an online video platform and monetization solution that was founded in 2018. Ever since, 
we have been devoted to helping online publishers grow and monetize their video content. With our 
two offices in Los Angeles (US) and Belgrade (SER) and a team of about 30 employees, we’ve quickly 
made a name for ourselves in the online video industry.

Visit Our Website 
and Follow Us on 
Social Media

Brainstorming, Preparing, and Launching Your First Video Marketing Campaign

©BRID.TV 2020

https://www.facebook.com/bridtv/?ref=br_rs
https://www.brid.tv/
https://www.linkedin.com/organization-guest/company/brid-video-doo?challengeId=AQGnSjrOjQbrLgAAAXMo3G6X7f4RGc9FVbSSxV6Qy2dD0DDiW9VLDgXxgwFriTguuCLvChSMF3mwoB7bx4TyTSzP0wia5QLkjQ&submissionId=414fd46f-3d72-1f16-1899-2a9f810cb707
https://twitter.com/bridtv?lang=en
https://www.instagram.com/wearebrid/
https://www.brid.tv/blog
https://www.brid.tv/
http://brid.tv/
https://www.brid.tv/blog
https://www.brid.tv/blog
https://www.brid.tv/



