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Online video is growing more popular by the day. According to research by Cisco, they predict that 
over 82% of internet traffic will consist of video by 2022. These are some astonishing numbers, but 
should that really be surprising? The most popular video-sharing platform in the world, YouTube, has 
over two billion active users, and it’s growing by the day. That is why publishers and advertisers 
worldwide quickly adopted video advertising in their marketing and monetization efforts. Many who 
began experimenting with digital video advertising found success!

Although the digital video advertising industry got off to a rocky start, it developed and grew 
significantly over the years. Today, the industry is worth around $20 billion in the U.S. alone, and it’s 
constantly evolving.

This unprecedented growth is part of what makes video advertising so appealing to publishers and 
advertisers worldwide. Video ads have some of the highest CPMs in the industry, making them one 
of the most lucrative ad types for publishers. At the same time, video ads are more interactive and 
engaging than any other ad type for advertisers.

With so many benefits to video advertising, more and more businesses are looking to get into the 
industry. However, switching from more traditional advertising methods to something as advanced as 
video can be daunting. That is why we made this beginner-friendly guide to video advertising for 
anyone looking to try their hand at video advertising.

In this ebook, we will teach you what video advertising is and why you should consider trying it. You will 
also learn everything you should know about the most common video ad formats on the web and how 
to approach making your first video ad. Finally, we will mention a few video advertising trends you 
should keep in mind when making your campaigns as well as provide some of the most notable 
examples of successful video ads of the last decade.

So let’s dive into the world of video advertising and start from the basics.

FOREWORD
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Video advertising entails delivering promotional video content to a target audience using various online 
channels. In other words, it means distributing your video ads over various web content.

But the real question here is — why does it work? The best way to answer that is to take a look at the 
alternatives. The most commonly used digital ad types out there are traditional display ads, like banner ads. 
This advertising method has proven relatively ineffective over the years as display ads have low 
clickthrough rates. That is particularly the case nowadays when an average person’s attention span is 
lower than ever. With that in mind, advertisers needed to find new ways of engaging and attracting their 
audience.

And that is where video ads came into play.

Video ads proved to be an excellent marketing tool for many reasons. Besides helping combat the 
widespread banner blindness by engaging viewers in a way no display banner ever could, video ads also 
found great success due to the ever-increasing popularity of video-sharing platforms like YouTube. And 
with the surge in popularity of online video, it was only a matter of time before video ads took the spotlight. 
However, the primary reason the video advertising realm grew so quickly was the many benefits of 
employing video ads.

Here are six concrete advantages video ads have over other, more traditional digital advertising methods:

1. Video Attracts Customers

It’s no secret that customers love videos, so giving them what they want can put your brand in a good light. 
With 6 out of 10 of them saying that they’d forego television in favor of online videos, it’s easy to see 
where you should focus your marketing efforts. Sure, outbound tricks like TV and radio ads can still 
promote your business, but you need something more memorable that leaves a lasting impression on 
consumers. And that something is definitely video ads.

It’s easy to understand why video ads are more appealing to customers. Just think of it from your 
perspective. Do you like reading huge blocks of text to find out information about a new product? Or would 
you rather watch a brief video that sends a clear message? 

Even the New York Times isn’t afraid to proclaim that we’re living in the post-text world. The famous 
newspaper goes as far as to say that reading prose on a screen is becoming old-fashioned.

But how effective is video advertising in numbers? If it’s a choice between text and video, then 59% of 
executives say they’d pick the latter. This desire for video content is even more prominent among younger 
generations, particularly Gen Z. So if you want to attract this generation that’s living increasingly digital 
lives, using videos is the way to go.

WHAT IS VIDEO ADVERTISING

WHY INCLUDE VIDEO 
ADVERTISING IN YOUR 
MARKETING STRATEGY
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2. Video Influences Purchasing Decisions

Not only is video popular among consumers, but it also influences their purchasing decisions. Indeed, 
90% of consumers state that videos help them decide what to buy. If they are on the fence, their 
immediate reaction is to do research. And if your business advertises products by way of video, 
potential prospects are likely to choose you over your competitor. That is particularly true for millennials 
since 80% of them consider video content when thinking about what to buy.

The above is why video advertising is crucial in today’s market. With this medium, you can promote 
what you offer in different ways. For instance, you can create product reviews and express the unique 
features your product has to offer. However, to push your consumers down the sales funnel, it’s best to 
experiment with different video formats.

3. Visual Is Better

If you’re still wondering why video advertising works, it’s because it relies on two things that are 
successful in catching our attention: movement and sound. Both of these help advertisers send a clear 
message to their target audience. In contrast, text uses carefully selected words, punctuation, and 
sometimes visual cues like emojis to set a tone. However, as humans have short attention spans, more 
often than not, text is nowhere nearly as potent at achieving your marketing objectives as video.

The primary reason for the above is that 65% of the world's population are visual learners. Our brain loves 
and reacts better to video because it remembers visual content more than a page filled with words. In 
fact, the average person retains 95% of a message when they watch it in a video. Compare 
that to only 10% we remember when reading something, and it will be obvious why visuals are better.

So if you want to engage your audience and ensure they don’t forget your brand, you can include text, 
music, links, and photographs in your videos. No other marketing tool offers this ability. That’s why we 
dare say that video is the unprecedented king of content marketing.

4. Video Is the Best Storyteller
People tend to watch videos because they are entertaining, educational, and inspiring. For all intents and 
purposes, videos make for great storytellers. If you implement this into your video ads, you can bring your 
product or service closer to your customers. After all, movement is better at grabbing attention than still 
images. It should also go without saying that telling your story and promoting your brand is far easier if you 
already have someone’s attention.

Video advertising works because it allows brands to engage with customers, connect with their loyal fan 
bases, and trigger viewers’ empathy. These are the foundations of storytelling. Once customers can put a 
face behind your company, they will feel more at ease and start trusting your brand.

5. Video Increases Revenue
Video advertising is an excellent medium for faster revenue growth. As many as 49% of marketers claim 
they earn revenue faster when they use video instead of non-video content. That is mostly due to the 
growing popularity of this medium, with 78% of people watching online videos every week.
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When faced with the dilemma of choosing the best type of video ad for your business, you first have to ask 
yourself what you need as a business. Do you want to place your ads on other people’s videos or promote 
them on a website? Depending on your answer, you will have several options. Each of these will be 
suitable for different types of advertisers or platforms, so your choice will also partially depend on where 
you want to advertise.

Here are the seven most common types of video ads you can use to promote and grow your business:

Offering video content that communicates what you offer in a clear manner can assist you in converting 
prospects into paying customers and increasing revenue. After all, people mostly need that final 
encouragement before they purchase something. And if they stumble upon your video ad on the web that 
tells them how your product might solve their problems, they’re likely to click ‘buy’ without overthinking 
their decision.

Video advertising has the potential for producing a healthy revenue stream over the long haul. If used 
correctly, it can result in a higher return on investment compared to almost any other content type. 

6. Video Boosts Conversion Rates

Some marketers reach an impasse and can’t seem to increase conversion rates no matter how hard they 
try. They employ almost everything to get their customers to complete their desired goal, but somehow, 
they still can’t reach their objective. That is where video advertising can help.

Videos are just what advertisers need to boost conversion rates — they are entertaining, engaging, and 
even including one on your landing page can increase your conversion rates by a whopping 80%! So 
remember to use them both in your digital advertising strategy and your conversion rate optimization.

If these benefits that come with video advertising were enough to encourage you to try it out, the first step 
on your journey will be choosing a suitable ad format.

4

7 TYPES OF VIDEO ADS 
YOU CAN USE

Instream video ads entail placing video ads inside 
existing video content. But how does that work? It’s 
pretty simple — an ad either interrupts video playback or 
plays over an existing video at any point.

Here are the two different types of instream video ads 
based on how they behave:

1. Instream Video Ads

SKIP AD
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Linear video ads are very much like your standard TV commercials in that they interrupt video playback to 
play an ad. Depending on when these ads play within a video, there are three primary types of linear 
instream ads:

Pre-rolls - These ads play before a video starts.

Linear Video Ads

Mid-rolls - These ads play at some point during video playback. That point is called a cue point.

Post-rolls - These ads play after the video ends.

These ads take over the full video player space and last anywhere from 5 to 30 seconds. If you’re using 
these types of ads, don’t forget to make them skippable after 5 seconds so that you don’t annoy your 
audience.

Depending on your goals and needs, you can choose one of the three linear ad types. However, we 
recommend you stick to pre-rolls or perhaps mid-rolls so that you maximize the odds of your viewers 
sitting through your ad in its entirety. That is because very few people watch a video until the end, so 
ensuring your ads play near the beginning is the best way to maximize the effectiveness of your video 
advertising efforts.

Unlike linear ads that pause the selected video, non-linear ads run simultaneously with it. These ads 
appear in the form of an interactive banner in an overlay to avoid disrupting video content. So if a viewer 
decides to watch these ads, their video will immediately pause. Then, two things can happen — the viewer 
may get redirected to a brand’s website, or the ad will appear and play on full screen.

These ads usually run for 5–15 seconds before minimizing themselves to their original size. Non-linear ads 
usually take up around 20% of the screen, leaving most of it unobstructed.

Non-Linear Video Ads

2. Outstream Video Ads

Outstream video ads usually appear within website 
content or on the side while users are scrolling down. 
These ads usually play muted, are fully responsive, and 
pause automatically if more than 50% of them goes 
out of view. And if users scroll down enough to lose 
sight of the video entirely, it folds back into the page 
layout.

Based on where they appear on a web page, there are 
two primary types of outstream video ads:

In-Content Video Ads - In-content video ads are ads that appear in the middle of editorial content 
on a given website. These ads will pop out once the users scroll down to the specific part of on-page 
content. They are incredibly useful since they don’t disrupt the reader’s experience and are flexible 
with their placements.

In-Slide Video Ads - In-slide video ads are ads that appear in one of the corners of the screen when a 
user scrolls down a web page. Unlike their in-content counterparts, these ads follow users as they 
scroll down to continue playback until they close the ad manually or the ad finishes.

A Comprehensive Video Advertising Handbook for Beginners
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Unlike instream video ads, outstream ads are not tied to existing video content. That means even 
publishers without any videos on their page can use them. One of the most notable advantages these ads 
bring to the table is that they are non-interruptive, meaning they offer a better user experience than their 
instream counterparts.

As you can see, in-banner video advertising is an excellent addition to the digital video advertising world 
and your video advertising repertoire. They are the best choice for advertisers looking to go the extra mile 
and enhance their existing instream and oustream advertising efforts.

3. In-Banner Video Ads

In-banner video ads are GIFs or short videos embedded 
into a banner ad on any given web page. These ads are 
usually 300x250 pixels, contain a thumbnail image, and 
include a brief text description. Also, they are much more 
engaging than traditional display banner ads. That is likely 
the primary reason they are seeing such a surge in 
popularity.

Overall, there are several kinds of in-banner video ads:

These ads don’t have strict duration limits; you just mustn’t exceed a particular storage limit (the exact 
size may vary). That leaves advertisers with a lot of flexibility. 

Click to play - These ads consist of a static image displaying until the user clicks the ad. That way, they 
control when it starts playing.

Autoplay with no sound -  In this scenario, the video ad will automatically start as soon as it’s in the 
user’s sight but will play muted.

Hover to play -  The ad will begin only when the user moves their mouse cursor over it.

Although in-banner ads aren’t as widely used as their instream and outstream counterparts, 
they have several significant advantages over them:

Why You May Want to Try In-Banner Video Ads

They are the least intrusive of the three - In-banner video ads provide the best user experience since 
they give users the most freedom whether they want to interact with them or not.

You don’t need a video player or video content to run these -  The advertisers are the ones who will 
provide the GIFs or video clips for your in-banner ads.

No length limitations - Unlike with instream ads, the only limit to your in-banner video ads is that 
they mustn’t exceed a predefined storage limit. However, you shouldn’t go overboard; it’s still 
recommended you keep these ads shorter than four minutes.

You can use them in conjunction with other outstream ads - Since these ads take up your banner 
ad inventory, you can still use other outstream ad units alongside them. That way, you can maximize 
your site’s video advertising revenue.
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The most notable downside of interstitial ads is that they are quite intrusive. Despite their having high 
clickthrough rates, you can mostly attribute them to accidental, not engaged clicks. That is why we advise 
you to approach these ads with caution; don’t rely on them as your primary source of ad traffic as there 
are better options for generating quality leads out there. But if you’re looking for a way to boost your video 
advertising efforts and reach wider audiences on mobile devices, interstitial video ads are a decent choice.

Interstitial video ads are pop-up advertisements that appear as 
short video clips covering the user’s entire screen. These ads are 
often used in various mobile applications in-between menu transi-
tions and are widely used to monetize free mobile apps.

Although these ads can be any form of graphic or rich media ad, 
videos are by far the most effective.

4. Interstitial Video Ads

A Comprehensive Video Advertising Handbook for Beginners

Besides being the perfect video advertising tool for promoting your brand on social media platforms, 
native video ads can also bypass certain ad-blocking software. This benefit is invaluable since ad blockers 
are one of the biggest problems online advertisers face nowadays. 

Native video ads match the aesthetics of the site or platform they 
appear on and are particularly effective at encouraging engagement 
and boosting brand awareness. These ads are also known as branded 
ads because they are (typically) hosted on the target website and 
allow brands to plug their products or services without being too 
pushy. 

The places where native video advertising is most effective are 
various social media platforms like Facebook or LinkedIn. There, 
native video ads appear once you scroll through your feed (similarly to 
in-content video ads) and automatically play muted.

5. Native Video Ads

https://www.brid.tv/everything-you-need-to-know-about-rich-media-ads/
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3 seconds remaining
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The way these ads work is pretty simple — users willingly opt to view them to get more lives, earn 
rewards, or unlock features in an app.

This in-app ad leads to a win-win situation for everyone involved — users earn a reward while advertisers 
get brand and product exposure. That makes them one of the best choices when targeting consumers 
on mobile devices. 

Another thing worth emphasizing is that these are some of the best-received ad formats among users - 
as many as 79% of mobile players said they preferred rewarded ads to any other ad type.

And the best part about rewarded ad videos is that they aren’t exclusive to mobile games - you can use 
them in entertainment apps as well. For instance, Spotify offers its users a chance to receive 30 minutes of 
unobtrusive music if they watch an ad.

Out of all the above-mentioned video ad formats, rewarded 
video ads are probably users’ favorites. The reason is that they 
offer a clear value exchange. These video ads are most 
common on mobile devices, particularly mobile games and 
apps. 

6. Rewarded Video Ads

Overall, choosing the best type of ad for your business will entirely depend on your needs, platforms where 
you plan to advertise, and marketing strategy. So you won’t go wrong with whichever one you choose!

The next step on your video advertising journey will likely be the most daunting — making the ad itself.

Gamified video ads are a particular type of interactive mobile video ad 
that has users play a minigame or interact with the ad somehow. 
These game-like video ads are one of the best ways to engage 
consumers. Aside from that, these ads often have high conversion 
rates, especially when advertising educational or problem-solving apps. 

Why are gamified video ads so effective? Because consumers are more 
likely to stay engaged for longer and convert if they have an exciting 
challenge (like a puzzle or a riddle) in front of them. So if you’re creative 
enough to advertise your brand through puzzle-solving and 
challenging your audience, gamified video ads are the ideal choice.

7. Gamified Video Ads

https://www.pocketgamer.biz/news/65971/tapjoy-modern-mobile-gamer-report/
https://www.spotify.com/
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HOW TO CREATE
A SUCCESSFUL VIDEO AD

Being brief and concise is a virtue. According to Extreme Reach, at the end of 2019, 66% of online 
video ads were 30 seconds or lower. On top of that, a survey by Invespcro shows that 46% of 
respondents believe the optimal length of a video ad is under 15 seconds, while only 35% voted in 
favor of the 15–30-second bracket.

So should you keep your ad as short as possible? Absolutely! Although going up to 30 seconds 
should be OK too. And if you’re worried that your ads won’t have enough screen time to be 
memorable, don’t. Short-form video advertising is a tried and tested digital marketing strategy that 
many businesses found success with. Here’s an example of how even the shortest ads can pack quite 
a punch:

If you successfully manage to intrigue your target audience within the first 5–10 seconds, you will see 
a drastic increase in your ad’s success.

Introduce a problem and offer a solution.

Surprise them.

Begin a story.

Ask a question.

Once you’ve picked the type of video ad you’ll go for, you’ll have to make one. Luckily, anyone can 
make a professional video studio on any budget nowadays, so even if you’re on a budget, you can 
record your own videos.

However, if you’re an inexperienced video-maker, filming an effective video ad might seem 
challenging. That’s why we prepared eight tips to help you create a killer video ad regardless of your 
experience:

1. Make the Most of Your First Few Seconds

Grabbing your consumers’ attention is becoming harder by the day. The reason is that nowadays, our 
lives are so fast-paced that people’s attention spans have been reducing gradually. The latest findings 
show that an average person’s attention span is now eight seconds. That’s even less than that of a 
goldfish!

That is why it’s more vital than ever to grab your audience’s attention immediately. In other words, 
make your first few seconds count! But how do you do that? By creating a compelling hook, of 
course. 

Here are a few tips on how to reel potential customers in within the first five seconds of your ad:

2. Short But Sweet Is the Way to Go

https://www.brid.tv/professional-video-studio-setup/
https://time.com/3858309/attention-spans-goldfish/
https://www.brid.tv/most-effective-hooks-for-videos-make-your-viewers-want-to-keep-watching/
https://extremereach.com/video-benchmarks-2019-q3/
https://www.invespcro.com/blog/online-video-advertising/
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The best way to earn someone’s trust is to help them, wouldn’t you agree? Instead of zeroing in on selling a 
product with your ad, you should focus on helping your users.

By shifting your focus toward solving a particular problem your audience may have with one of your 
products or services, you will be more likely to turn them into paying customers. After all, when people 
search for things online, they usually look for a solution to a predicament they have. And if your brand 
shows up as their knight in shining armor, don’t you think they’d consider making a purchase?

3. Help Your Audience, Don’t Sell a Product

Long gone are the days when businesses could focus solely on their products. Customers no longer only 
care about making a transaction anymore; they want to feel appreciated. But how do you do that? The 
answer is simple — by personalizing your videos!

Making personalized video ads in your campaign will help your brand’s message resonate with your 
viewers. Personalized content is an excellent way to get closer to your audience as it can help you get rid 
of the guise of a cold, corporate entity.

According to a recent study, 92% of marketers are already using personalization to skyrocket their 
engagement! We’re sure you don’t want to let your competitors overtake you, do you?

4. Personalize Your Videos

Nowadays, we live in a world oversaturated with advertisements. That is why many brands have been 
shifting their gaze toward a more story-driven approach to advertising. A survey found that 71% of 
businesses noticed their most popular advertisements were storytelling ads. But what are these ads like?

When we talk about video storytelling in advertising, what we mean is that your ad should have a plot 
with a beginning, a center point, and an end, just like a movie would. It also has to be convincing and 
relatable if you want it to be memorable.

5. Tell a Story

So don’t be afraid to keep your ads short but sweet!

Tequila Don Weber - 5 Second Commercial
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https://www.brid.tv/personalized-video-ads/
https://www.salesforce.com/products/marketing-cloud/customer-interaction/
https://wave.video/blog/the-state-of-social-video-ads-2018/
https://wave.video/blog/the-state-of-social-video-ads-2018/
https://www.brid.tv/video-storytelling/
https://www.youtube.com/watch?v=udU82gZ90Nk


11

But how do you do that in such a short time of a video ad? There is no single answer to that question, so, 
instead, we’ll give you a few tips:

As you can see, this ad has it all — emotions, dynamics, and anticipation. So don’t be afraid to experiment! 
After all, trial and error are the best learning tools out there.

One of the vital things you must aim to achieve with your video ads is to showcase your brand’s strengths. 
After all, the goal is to promote your business, so you have to make sure you present it adequately.

The best way to do so is by doing the following few things:

If you address all of these points, you’ll be on the right track toward creating a successful video ad! And 
remember — people buy brands, not products, so this step is essential.

These three points are cornerstones of every effective video ad. But we think it’s best we give an example 
too, so here’s one:

Bells - Reader directed by Greg Gray

Be imaginative.

Make it dynamic.

Appeal to viewers’ emotions.

6. Emphasize Your Brand’s Strengths

Ask yourself why your users should be interested in your brand and address that.

Emphasize why your brand is better than your competitors.

Share any notable achievements or success stories.

A Comprehensive Video Advertising Handbook for Beginners
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7. Be Funny

Laughter is a surefire way to get someone’s attention, which is why it’s particularly useful in advertising. If 
you’ve ever seen a funny ad, you’re likely already aware of just how memorable they are. And what does an 
ad that people remember do? Generate sales — that’s right!

So don’t be reluctant to include humor in your video marketing strategy. Some people fret about being 
funny in the corporate world because of the preconceived notion that humor is unprofessional. We have to 
say that such a point of view is incredibly outdated. Quite the contrary - if you don’t use humor, it will be 
detrimental to your ad’s performance.

Don’t believe us? Here’s an example of a hilarious video ad by Dollar Shave Club that single-handedly got 
their business off the ground:

As you can see, there is no better way to engage your viewers than by making them chuckle, so stop living 
in the past and unleash your inner comedian!

Humor is mankind’s
greatest blessing.

 Mark Twain

DollarShaveClub.com - Our Blades Are F***ing Great
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Preferably, you will include your CTA at the end of your ad, but you can also put it in a pre-roll or mid-roll 
position. Overall, that will purely depend on your preferences and needs — just don’t forget to use one!

8. Include a CTA at the End

Users Like Shorter Ads

Last but not least, you have to include a call to action! We cannot emphasize it enough, but omitting it could ruin your entire 
ad. But why is that?

The purpose of every video ad is to encourage users to act upon your ad’s message. And what better way is there to achieve that 
than by asking them? Yeah, it’s that simple!

There are multiple ways you can do that, such as:

Before setting o� into the digital video advertising world, you should be aware of a few prominent trends in the industry. 
Keeping these in mind will help you optimize your video ad strategy and maximize ad revenue in the long run. Here are three 
valuable video advertising trends you should consider when planning your strategy:

Your customers don’t have all day to dedicate to your video, especially if it interrupts their content. That is why it’s essential to be 
brief. That’s right — short video ads perform signi�cantly better than long ones. Take a look at the chart below as an example:

Filming the CTA yourself.

Including it in the written form at the end of the ad.

Making a graphic CTA and including it at the end.

DIGITAL VIDEO ADVERTISING 
TRENDS TO KEEP IN MIND
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With that in mind, you should focus on short-form video advertising rather than dragging your videos on. 

Short-form video ads are video clips, most often 5–16 seconds long, that businesses use for promotion. 
These ads are much cheaper to make than their long-form counterparts but are equally as effective. They 
are best suited for awareness advertising, particularly for larger brands. Due to these ads’ short nature, 
they don’t leave much room for product demonstration, which might be a better thing to focus on for 
brands new to the market. That short-form ads are more focused on engagement and enticement, while 
their long-form counterparts on elaboration and conveying information.

If you’re not sure how to best incorporate these ads in your campaign, here are three ways you can use 
short-form video ads to enhance your next digital ad campaign.

A potent way of taking advantage of short-form video ads is to intrigue your audience. If you’ve ever seen a 
teaser before, you should know how effective this strategy is.

Using your ads like this lets you build hype around your product. By giving your consumers just a glimpse 
of what you have in store for them, you’ll get them curious and will likely make them return for more later. 

Do note that teasers on their own are meaningless if you don’t follow them up with a more elaborate 
product reveal further down the line. So make sure you’re ready for that too!

Three Effective Ways to Use Short-Form Ads in Your Campaigns

Tease

Who says you can’t use both short- and long-form ads in the same advertising campaign? The two can 
complement each other!

You can base your entire advertising campaign around long-form video ads that will get your brand’s 
message across and then segment the message in multiple parts and deliver them with some short ads.

For example, you’d start your campaign with a resonating message delivered through long-form video ads. 
Later into the process, you’d either add to the story with some of your short ads or re-emphasize parts of 
your brand’s message at a time.

What you could also do is utilize contextual targeting to aim for specific audiences. That way, you’d ensure 
that each part of your brand’s message reaches its target demographic.

Amplify

Another way you can utilize short-form ads is to reinforce your brand’s message as your advertising 
campaign comes to a close. These types of advertisements should be punchy, memorable, and should 
convey your campaign’s goals in brief.

However, you can also use short-form video ads during the mid-point of your campaign to encourage 
users to take action. This kind of tactic is particularly useful on social networks such as Facebook.

Overall, keeping your video ads short and simple is one of the current best practices in the industry due 
to our fast lifestyles nowadays. Also, shorter ads are much cheaper to make, so they can be a great fit for 
businesses on all budgets.

Echo

A Comprehensive Video Advertising Handbook for Beginners
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The Mobile Market Is the Place to Be

DId you know that around 75% of all videos are consumed on mobile devices nowadays? That is part of 
the reason marketers worldwide turned their attention toward mobile video advertising. 

Mobile video is particularly popular among millennials, as 98% of 18–34 year-olds watch videos daily on 
their mobile phones. That number is significantly lower for all other devices!

This growing trend proved an excellent opportunity for advertisers targeting millennials to tap into such 
a lucrative market. Many were quick to capitalize on the opportunity, which is evident by some of the most 
recent mobile video advertising stats.

According to IAB’s 2020 report, global mobile ad revenue surged by 24% between 2018 and 2019. When 
you combine that with the fact that more marketers are investing in digital video advertising than ever, it’s 
clear that there’s a lot to gain from it!

Another reason advertising on the mobile market is so appealing is the targeting options. Mobile ads allow 
marketers to target consumers they otherwise wouldn’t be able to reach. Mobile app video advertising 
enables you to deliver ads to mobile devices and tablets of various operating systems and implement 
contextual and behavioral targeting to zero in on your ideal consumer. These advanced targeting options 
allow marketers to boost their conversion rates and maximize ROI.

But why is reaching mobile users such a big deal? The reason is simple — it opens up plenty of new 
marketing opportunities. That is because more people own a mobile device or tablet than a PC. Also, an 
average consumer spends significantly more time daily on the phone than on a desktop.
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All of these factors make the mobile market invaluable for video advertisers looking to reach broader 
audiences. Not leveraging this lucrative market will cut you off from a significant portion of your audience!

Here are ten video ads that went viral in the last few years you can use for inspiration when crafting your 
next video ad:

Let us start on a fun note! Even if you’ve never heard of this company, you must have seen this or some 
other of their “Will It Blend?” video series. These are a perfect mix of shock factor and humor! We don’t 
know about you, but we loved all of them! By today, Blendtec has successfully blended thousands of 
dollars worth of tech equipment.

The recipe for success here is simple — make a cheesy and shocking video, and you’ve got yourself a 
winner! And guess what? It worked like a charm!

According to the latest survey by IAB, video ad spend is on the rise! Since 2018, the total digital video ad 
spend has increased by $3 million according to their data. It’s worth noting that there has been a slight 
drop in video ad spend around the end of 2020 due to the global pandemic, but that has normalized 
throughout 2021.

Now that you’re equipped with the knowledge necessary to start your video advertising efforts and 
optimize your campaigns, you’re going to need some food for thought. That’s why we prepared some 
prime examples of successful video ads to help inspire you.

Video Ad Spend Is on the Rise

10 VIRAL MARKETING VIDEOS 
TO GET YOUR CREATIVE
JUICES FLOWING

Blendtec

Will It Blend? - iPad
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Gotstyle

Jamie Casino Injury Attorneys

NAKED MAN: Gotstyle Video Shopping

2014 Jamie Casino - 2 Minute Super Bowl Commercial - Casino's Law

We bet you didn’t see that coming, did you? We won’t spoil the ending if you haven’t seen this ad yet, but 
oh, boy. This one is a mouthful. 

The obscenity of the naked man is not the only thing that stands out, though. Both characters are 
incredibly charming, and their dialogue is as funny as it is absurd! This commercial is over the top in every 
aspect, and that’s what made it so successful! 

Oh, and successful might be an understatement. This ad was so popular that Toronto-based Gotstyle saw a 
massive increase in popularity that the company even opened a second retail store in the city.

This commercial was first aired in 2014, during the annual Super Bowl, and it soon became one of the best 
viral marketing videos of recent years. However, it quickly became notorious for its mixed reception. 
Merely saying this ad is a mixed bag would be an understatement. But regardless of your opinion on it, you 
can’t disagree on one thing - it is epic!
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A movie-like opening scene with a quote from the bible.

A film-like plot (hubris, tragedy, revenge, redemption).

Epic metal music accompanied by a sledgehammer scene.

Frankly, you need nothing else to stir one’s emotions… whatever they are!

Alibaba

Alibaba's Olympic Ad: Kenya Ice Hockey Team Dreams Big

This ad is an excellent example of how a video marketing campaign can use a heartfelt personal story and 
connect it to a brand. This commercial is so inspirational and touching because it tells a story of an ice 
hockey team from Kenya dreaming of participating in the Winter Olympic Games. The ad ends with an 
empowering note from the brand, which links the company’s values with those presented in the 
commercial. Overall, the ad strikes all the right cords, so it should serve as an example for all aspiring 
advertisers out there.
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Android

Dollar Shave Club

Unlikely Animal Friends! 'Friends Furever' Commercial - Google Android

DollarShaveClub.com - Our Blades Are F***ing Great

What is cuter than animals? Even more animals! This ad from Android takes the idea of animals in 
commercials to the next level. Also, it proves the company’s dominance on the market as neither the 
brand’s name nor logo appears anywhere in the ad save for a few seconds in the end. 

This ad was constructed to appeal to the viewers’ love for animals by including over two minutes of various 
species playing together. The accompanying soundtrack is exceptionally soothing, and you can’t help but 
go “Awww” every step of the way. 

The secret behind this low-budget viral video is straightforward — emotions, and plenty of them! So the 
next time you’re looking to create a successful video ad, keep that in mind.

One of the best viral marketing videos by far is the Dollar Shave Club’s brand launch ad. Who says you need 
a huge marketing budget to make a masterpiece? This advertising gem should be proof enough you can 
even make do with pocket change. 
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But what is the primary reason behind this commercial’s success? Isn’t it obvious already? Humor! Telling 
your brand’s story in an entertaining way is what every business should strive toward, and Dollar Shave 
Club is a prime example of how you can do it.

Talking about funny, here’s another entertaining take on an advertisement. This commercial has a 
humoristic take on a serious topic, and it nails it! It focuses on women’s insecurities and how debilitating 
they can be. It gives us an insight into several women’s thoughts in different exercise or sports scenarios 
and ends on an empowering note that resonates with everyone! 

These types of ads are harder to pull off, but if you do, they can be extremely rewarding! 

This ad must have been a hell of expensive, but you can’t say that it isn’t a mind-blowing experience! And 
where did all the ad budget go? On Jean-Claude Van Damme, of course! This Belgian martial artist and 
movie star does an awe-inspiring stunt on camera - a split while standing on two moving Volvo trucks!

Nike Women

Volvo Trucks

Nike Women - Better For It - Inner Thoughts

Volvo Trucks - The Epic Split feat. Van Damme (Live Test)
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This commercial has it all:

So let these inspire you when making your next ad (if you have the budget for them, that is).

A famous person.

A daring stunt.

Epic build-up and even better music.

Breathtaking filmmaking.

PooPourri

Girls Don't Poop - PooPourri.com

Here’s the sh***iest best marketing video of them all, pun intended. And we’re not the only punny ones 
here, judging by this brand’s name! 

The reason this ad found so much success should be evident for anyone who’s watched it; it takes a 
widely embarrassing situation that plagues most viewers and mockingly offers a solution. So even if you 
haven’t been bought by the product itself, the adorable but slightly awkward commercial will likely be a 
dealbreaker here! 

We don’t know about you, but we sure are tempted to buy a few for ourselves!
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Old Spice

Old Spice | The Man Your Man Could Smell Like

Old Spice Man is a must-include in every viral marketing video list as this ad has become a worldwide 
phenomenon. This commercial has taken the world by storm with its humor, fast-paced delivery, and 
brand message. The man your man could smell like quickly became an icon in the online world, so Old 
Spice didn’t end it there!

That’s right; the company took their campaign to a whole other level by making a series of new personal-
ized videos. Talk about dedication!

We hope these examples have given you a few ideas to get your campaign on its feet. But before we wrap 
up, there’s one more thing both publishers and advertisers should be aware of — the industry-standard 
video ad specifications.
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A SHORT GUIDE TO
AD FORMATS AND 
SPECIFICATIONS
FOR PUBLISHERS

The online video advertising industry is a rapidly evolving environment, so it’s essential to remain updated 
with all the latest advertising standards and policies. That way, publishers can avoid any ad serving issues, 
or worse - getting penalized. 

Staying informed on all the industry news and policy changes can be a hassle. That is why we decided to 
wrap up this ebook with this handy publisher’s guide with the most up-to-date ad standards and practices. 
We’ve compiled some of the most recent video ad specifications and industry changes to help publishers 
stay compliant with the latest online video advertising policies. Abiding by these guidelines and resources 
will help you minimize the risks of coming across any issues or penalties.

Here are some of the latest video ad specifications and guidelines publishers should be aware of:

Depending on the type of Google Ad Manager account they have, publishers will have access to different 
video advertising features and limits.

For instance, regular Google Ad Manager users can host video ads of up to 30 MB in size, while Google Ad 
Manager 360 Basic & Advanced users will be capped at 512 MB for video sizes.

Differences Between Google Ad Manager and Google Ad Manager 360

Google Ad Manager (Free)

None

Free

Requirements

Pricing

Google Ad Manager 360

90 Million impressions
per month

Depends on your requirements 
and contract with Google

Google Ad Manager Video Ad Specifications

200 Million to non-video ad 
units for residents of Eastern 
Europe, Arabian and Latin 
American countries (check 
the full list here)

90 Million to non-video ad 
units for residents of U.S., 
Canada, Australia, and New 
Zealand

180 Million to non-video ad 
units for all other countries

Monthly Impression Limit
None
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Google Ad Manager (Free)

Native Ads

Responsive Ads

Video Ads

Free

Available Formats

Pricing

Google Ad Manager 360

Native Ads

Responsive Ads

Video Ads

Rich Media Ads

In-Banner Video

Depends on your requirements 
and contract with Google

Complete multi-screen 
audience ad management 
toolkit

Full API access

Access to limited number of 
reports

Line item management

Access to up to the level 2 ad 
unit hierarchy

Features
All Google Ad Manager (Free) 
Features +

Open Bidding and Program-
matic Guaranteed Deals

Advanced video options

Detailed audience targeting, 
auto-suggested ad units, and 
audience segments

Special ad units

Full access to reporting tool 
dashboard

In-depth reporting

Creative wrappers

Ads.txt management

Direct access to Google 
Support

...and more

Regular Google Ad Managers will only have access to the following features:

Video Ad Serving

Hosting and Transcoding

VAST 2, 3, and 4 and VPAID Ad Formats

Multiscreen

A Comprehensive Video Advertising Handbook for Beginners
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Size Video 
Formats

Audio
Formats

Max. Size Max. Video 
Length

Recommended 
Video Length

Max.
Frame Rate

On the other hand, Ad Manager 360 Advanced users will have additional features at their disposal, like:

Now let’s look at Google’s ad specifications for various video ad types.

For a full list of features that come with different Google Ad Manager 
account types, consult the official Google thread here.

Podding

Video and Audio Creative Profiles

Content Ingestion

Dynamic Ad Insertion

And more…

For additional information on these requirements, check
Google Support’s official thread here. 

480x360
(4:3)

640x360
(16:9)

1920x800
(5:2)

H.264

WebM

MP3

AAC

10 MB 60 Seconds <15 Seconds 30 FPS

Instream Video Ads
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Size Video 
Formats

Audio
Formats

Max. Size Max. Video 
Length

Recommended 
Video Length

Max.
Frame Rate

For additional information on these requirements, check
Google Support’s official thread here. 

All in-article and in-feed video ads must comply with Google’s video 
publisher policy. Make sure to check it out and optimize

your ads accordingly.

300x250

300x60

Static GIF

JPG

PNG

SWF with 
backup 
GIF / JPG

50 K 30 Seconds 4 Minutes 24 FPS

Companion Ads

In-Article & In-Feed Video Ads

When it comes to in-article and in-feed video ads, publishers are recommended to serve them in sizes 
greater than 256 pixels in both dimensions (except for 300x250 and 320x180 formats).

However, in-article and in-feed video ads must also comply with Google’s aspect ratio requirements. 
Google advises publishers to stick to the standard 16:9 and 4:3 aspect ratios to stay on the safe side.

Finally, the company advises publishers to keep their in-article and in-feed ads no longer than 15–30 
seconds to ensure optimal user experience.

Saying that IAB is a well-known name in the online advertising industry would be an understatement. 
Since this company represents some of the world’s most notable media outlets and online publishers, 
referring to their recommended video ad specifications is a surefire way to optimize your video ads for 
delivery. Here are their recommendations on the optimal specifications for two of the most common types 
of video ad formats:

IAB’s Recommended Video Ad Specifications

IMPORTANT:

A Comprehensive Video Advertising Handbook for Beginners

https://support.google.com/adspolicy/answer/94230?hl=en#zippy=%2Cstandard-banner-ads%2Cin-stream-video-ad-units-vast-compliant


27

Linear Ad Format Guidelines

Linear video ads include all ads that interrupt video content streaming to give room for the ad to play, 
similar to traditional commercials. These include instream video ads (pre-, mid-, and post-rolls) and 
companion ads (interactive and non-interactive).

As you’ll see, IAB’s linear ad recommendations are similar to Google’s instream video ad specifications. Let’s 
take a look at them:

Resolution Aspect
Ratio

Video
Codec

Audio
Codec

Max. Video 
Length

Recommended 
Video Length

Frame
Rate

640x360 

640x480

854x480 

1024x576

1280x720

1920x1080

4:3

16:9
(Recomended)

H.264 AAC-LC

HE-AACv1

60 Seconds 6 Seconds

15 Seconds

30 Seconds

24 FPS or 
30 FPS

For additional information on these requirements, check
IAB’s official Ad Format Guidelines here. 

Non-Linear Ad Format Guidelines

Non-linear ads don’t interrupt user experience and usually appear as overlay or rich media ads within or 
next to pieces of content. That is why these types of ads are quite popular and widely used by publishers 
worldwide. Aside from that, these ads offer users the choice of interacting with them as most of them 
require users to take action (like manually starting or mousing over them) for them to play.

IAB recommends publishers abide by the following specs when using these non-intrusive ads:

Resolution Placeement Audio Max. Size Max. Video 
Length

Recommended 
Video Length

300x50

450x50

Anchored to 
the bottom 
of the player 
(most 
commonly) 
but can vary 
between 
publishers

No audio 
allowed

Users can 
manually opt 
to play audio

100 K (for the initial 
portion of the ad)

Unlimited (for the 
viewer-initiated 
portion of the ad)

Persistent 5–15 Seconds
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Recently, Google decided to join the efforts of optimizing online ads for user experience train with its latest 
heavy ad policy. In May 2014, Google revealed on its Chromium blog that a small percentage of online ads 
consumed large amounts of users’ processing power and announced they’d be combating this issue with a 
new policy.

According to this heavy ad policy, Google would block a video ad if it exceeded one (or more) of three 
thresholds without users interacting with it:

The best way to ensure you don’t fall victim to Chrome’s heavy ad policy is to build lightweight ads. That 
way, you won’t have to worry about any of this, and both your audience and Google will thank you!

If you don’t know whether your ads comply with all the above standards, you can use Google’s Ad 
Experience Tester tool to check your ad creatives.

Publishers are advised to adhere to these latest guidelines to maximize the odds of getting their ads served 
and minimize the risk of receiving penalties.

For additional information on these requirements, check
IAB’s official Ad Format Guidelines here. 

The Importance of Optimizing Video Ads for User Experience

All of the above recommendations and specifications were put in place to optimize the web and the online 
advertising realm for user experience. However, several additional changes and restrictions were introduced 
lately to facilitate those efforts further.

Online Video Ad Restrictions

In 2019, the Coalition for Better Ad Standards took an ambitious step toward further enhancing the user 
experience on the internet by introducing new mobile and desktop ad standards to discourage publishers 
from using some of the most disliked ad types by users. Since February 2020, they successfully introduced 
new standards for short-form video content (8 minutes or less) to deal with the most interruptive video ads.

According to the verdict of this initiative, publishers are discouraged from using the following:

Google Chrome’s Heavy Ad Policy

Mid-rolls ads (they are considered incredibly interruptive to user experience).

Pre-roll ads or pods longer than 31 seconds that users can’t skip within 6 seconds.

Non-linear ads appearing in the middle of running videos larger than 20% of the viewed content.

It consumed 4 MB of bandwidth or more.

It required 15 seconds of active CPU usage over any 30-second period.

The ad reached a total of 60 seconds of CPU usage at any point.

If you repeatedly violate google’s Better Ad Standards policy, your site may get 
penalized until you take the necessary action to optimize your advertising creatives.

IMPORTANT:
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THE VIDEO ADVERTISING 
WORLD IS AT YOUR 
FINGERTIPS

It is undeniable that online video revolutionized the digital advertising world, and it’s showing no signs of 
stopping. So the best time to jump on the video advertising bandwagon is now! Luckily, video has become 
more accessible than ever, and publishers and advertisers on all budgets can start making them with 
minimal investment nowadays.

So regardless of how familiar you are with the video advertising world, you should now know everything you 
need to get started in this lucrative industry.

We have covered everything you need to know about the value video advertising can bring to your business. 
This knowledge will help you make an informed decision whether or not getting into video advertising will 
be worth it for your brand.

We also went through the most common and widespread video ad types on the market and covered when 
and where they’re most useful. Knowing which ads to invest in will help you maximize the effectiveness of 
your campaigns.

We also offered a few valuable tips and examples for everyone new to video making to help them create 
eye-catching ads that will resonate with their audience.

Last but not least, we shared some insight into some of the most notable video advertising trends on the 
market. When crafting a video advertising strategy, keeping the future in mind will help publishers’ and 
advertisers’ campaigns stand the test of time and dominate the market.

We hope this ebook helps you propel your video advertising business to stardom. Best of luck on your 
journey!
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Start With Video 
Advertising With Us

Check Out Our Video 
Marketing Blog:

Brid.TV is an online video platform and monetization solution founded in 2018. Ever since, we have been 
devoted to helping online publishers grow and monetize their video content. With our two offices in Los 
Angeles (US) and Belgrade (SRB) and a team of about 30 employees, we’ve quickly made a name for 
ourselves in the online video industry.

Visit Our Website 
and Follow Us on 
Social Media:
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